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Shaping Animal Kingdom

Cave paintings prove that animal kingdom is admired for as long as human history reaches back. For what
more sophisticated and complex is there on Earth for humankind to observe and study. While parts of fauna
remain unknown, we did get to know already that the Nature truly is the biggest inventor. Species capable of
matching their form, color, brightness, pattern, and texture to the surrounding, like octopus vulgaris is, leave
simply no choice but to be amazed.

Nonetheless, animals’ role extends far beyond the biology sciences. Their look provides the explosion of
visual sensations, triggering the imagination of artists, who developed many artistic approaches to capture it.
Resulting in anything from photorealism supported by anatomical analysis, theory of light and color; through
stylization based on observation mixed with creativity embedded in a particular style choice; up to minimalism,
created by reduction to the essence of subject’s recognizability.

I have come to believe that the biggest challenge is the minimalistic approach. It consists of pushing the
boundaries of formal reduction. Thorough observation helps to determine what characterizes an animal the
most. Whether it's a texture, pattern, form, proportions, or a single shape. This way selected parts are then
taken out of context, simplified, and emphasized. Decreasing the number of graphic elements increases
the significance of each one of them. Interestingly, when given this kind of image, viewers are able to
subconsciously fill the visual gaps and effortlessly recognize the animal. Furthermore, the less items image
contains, the more powerful each of them becomes as an element carrying some meaning and therefore
the more crucial is its position, scale, and stylization in relation to the original. Minimalistic perfection can be

reached once there are only these elements left, lack of which would compromise overall legibility.

Moreover, reduction is not necessarily the goal itself. It's a step, often followed by finding some sort of order in
graphic representation. Animal figure can be boiled down to the most basic shapes, like circles or straight lines
only. Because human brain has a default tendency to instantly simplify gathered visual data, the viewers are
in fact able to understand this graphical game. My hero in that matter will always be Charley Harper, whose
lifetime affection for animals is immortalized in simplified — but never obvious — yet joyful graphics, that all
have geometry in their cores. It is Harper's ‘Animal Kingdom' that pushed me towards geometrization, which

never had | imagined as a language for organic subjects before.

'Animal Graphics' is a proof of animal kingdom being more than just present in graphic design today. It is
a substance very much alive in forms and styles so various, that there is a noticeable need for a collective
publication of this kind. Its role is to present the wide range of design approaches. And there is plenty to show.

As if designers were as creative as Nature is. Well, we will always try.

Anna Nowokunska
>p110-113, 114-115
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The Richest Kingdom

A'is for Animal. Anteater and Alligator...Albatross, Antelope and Ant. Animals come in all shapes, sizes, colors,
and patterns. From bears on bikes or a hornbill fishing with rod and line, to horses rocking, jumping, or simply
being majestic. From the extremely abstract patterns of birds or geometric animal faces, to intricate renderings
of exotic birds and other beasts — a vast array of the animal kingdom in its visual abundance features in this
beautiful book.

Man has co-existed with animals for a very, very long time; and since the time that humans have been capable
of picking up a flint, we have made marks to record the world around us. We've all seen pictures of the earliest
cave paintings, which depict bison, hyena, wolves, or just simply ‘beasts.” There is an inherent need in man to
paint; to mark-make and record. This need continues today, with contemporary image makers seeing the world
(and the beasts that inhabit it) and making unique observations. Sometimes the purpose is to communicate
an idea, but sometimes there is nothing more to the process than a joy in observing a handsome creature, and
making something beautiful in response.

As a graphic designer I've personally always loved works that depict animals in their barest, simplest forms —
often spartan but full of life and brimming with character. The classic logo for Penguin Books (taken through
several iterations, but most notably by the typographer Jan Tschichold), or the panda logo by Sir Peter Scott for
the World Wildlife Fund are both wonderful examples — and of course Charley Harpers’ wonderful work never
fails to bring a smile to my face.

Of his work and approach to drawing he said: “When | look at a wildlife or nature subject, | don't see the
feathers in the wings, | just count the wings. | see exciting shapes, color combinations, patterns, textures,
fascinating behavior, and endless possibilities for making interesting pictures...”

The different representations collected together in this book show a wealth of creativity by numerous design
studios and illustrators from around the world. Posters, packaging, and identities are all here, in glorious color!
Animal Graphics is a fantastic reference book for people interested in design, illustration, and the animal
kingdom in all its myriad forms.

Michael C. Place

>p010-011
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¢ ZooMo

The designer designed an iPhone app called ZooMo to enhance visitors’ experience of the zoo. ZooMo provides visitors with
extensive information on each of the zoo animals. Users can use GPS tracking to track down their favorite animals or to see
who's up next. The ZooMo app also has a “FunFact” animation about each of the animals. These posters were designed to
promote the app to zoo visitors. The graph along the right hand side gives users an idea of where each animal is in terms of
extinction. Reading from top to bottom the letters stand for: Extinct, Extinct in the Wild, Critical, Endangered, Vulnerable,
Near threatened & Least Concern.

_lllustration & Design: Grainne Smith

Giraffe Giraffa comelopardalis

Zebra Equus burchelli boehmi

6000000

éé@@@@@

: ting ZotMo
ou download the ZooMo app
on your next trp to the zoo

D Aaaotla o the
App Store

Red Panda Ailurus fulgens fulgens

Did you know...
Zebras or "Equus burchelli boehmi” as they are

scientifically called are of least concern in terms o526

of extinction? Find out more interesting animal ZOOMO
facts when you download the ZooMo app on D Available ori the
your next trip to the zoo. App Store

Zo6Mo
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+ The Stow Brothers — Wetlands Direct Mail Campaign

As part of their wider brand identity and design work for new estate agents the Stow Brothers, creative studio Build
produced this direct mail campaign celebrating the news that a local wildlife project, the “Walthamstow Wetlands”
had been given the go-ahead. Each of the four mailers featured a different bird that will inhabit the newly
developed wetlands area. '

_Agency: Build _Creative Direction & Design: Michael C. Place _lllustration: JMW Luxton _Copywriting: Nicola Place
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+ Animal Cards

Original cards for a kids’ photo studio. Children can play with the envelopes and the patterned cards. When they put the
patterned cards in the envelope, a zebra, a cow, a tiger, or a leopard appears.

_Agency: Coton Design  _Art Direction & Design: Hiroko Sakai







+ Alfabeto

The idea of drawing animals alphabet arose initially from the designer’s need to make a challenge to herself and create a
complete set of illustrations. She started this work by drawing an animal for each letter of the alphabet, trying to keep a
good balance between reality and fantasy, as she wanted the children to learn while having fun. They turned out to be
simple but rich in possibilities just like the mind of a child.

_Design: Francesca Sardigna

IPPOPOTAMO

Gli “sbadigli” dellippopotamo
i . "‘ non sono un segno di sonno o
di noia ma sono un segnale di
’ minaccia, simili al ruggito del
el - leone.

VOLPE

- : Insieme alluomo e al topo,
EEv ‘ la volpe & uno dei mammife-
ri che si sono pid diffusi sulla
Terra, grazie alla sua estrema

&5 THU VIE
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PECORA

Una pecora a pelo lungo, come
quelle inglesi, pué produrre dai
10 a 15 Kg I'anno dilana. Men-
tre una pecora a pelo corto,

non supera i 5/7 Kg.

SCOIATTOLO

La coda cosi lunga gli garanti-
sce un buon equilibrio e la pos-
sibilita di saltare da un albero
alfaltro. Inoltre gli permette di
mantenere caldo il corpo du-
rante il sonno.

AIRONE

’airone cenerino o cinerino,
cosi chiamato perché & gri-
gio e bianco cenere, & il piU
grande e il pid diffuso airone
in Europa.

HUSKY

Questo cane ¢ originario della
Siberia, dove era stato alle-
vato per secoli per il traino
1 delle slitte.

B
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+ World Cup Samba Sweepstake

World Cup Samba Sweepstake is a set of 32 cards, featuring illustrated animals to represent each of the countries taking
part in the 2014 World Cup. The designer calls them the Animal Allstars. The concept was to sell each of the cards to friends
or colleagues, who in turn get a randomly selected card from the pack. That then becomes their team for the tournament,
and their card is their essential fact file, with fixtures and key info.

_Design: Splinter Design
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+ Tre-tea Packaging Design

The goal of the project was to experiment with contrasting elements: simple shapes and intricate illustration detailing.
The tea box is designed to inflame curiosity which is triggered by the actual experience that it implies. It consists of a
triangular prism that contains three sections inside, where tea bags are nestled. By pulling the tab on top, the user can
access the product. Three illustrated birds on the sides of the box represent three tea flavors (white, tropical, and black).
Highly detailed and whimsical creatures are assembled from countless feathers cut from a number of photographs from
the designer’s personal archive.

_lllustration & Design: Natalia Bivol

tre-teg tre-tea tre-tea

FROPICAL '
BLACK (ca WHITE
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+ Animal Voice Memo

The word “paper” ending with the suffix “-able” is the word “paperable.” The paperable, which is a series of stationery
with a variety of enjoyable ideas, pleasantly facilitates interactions that enrich the users’ mind through the act of making
notes on them. Jointly developed by Yamakoshi group, a printing company in Kanazawa, the project aims to seek in this
digital era what is possible with paper (i.e. paperable things), bringing out further potential of paper as a medium for
communication.

_Creative Direction: Toshio Yamakoshi _Art Direction: Ryosuke Harashima _Design: Natsumi Harashima
_lllustration: Ko. Machiyama _Client: YKP (Yamakoshi + Kapo Project)




Hlusirated by Ko, Machiyama

designed by Natsumi Harashima

produced by YKP

http//paperable.jp popercbis
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= iitustrated by Ko. Machiyama
designed by Natsuni Harashima
producad by YKP
htip/ipanerable jp paperable

{llustrated by Ko. Machiyama

designed by Natsumi Harashira

produced by YKP

http://paperable jp poperable

illustrated by Ko. Machiyama
designed by Natsumi Harashima
produced by YKP
hitp://paperable.jp

g paparabie jp

illustrated by Ko. Machiyaria
desigreed by Natsurm; Harashims
produced by YKP
httpi//paparable jp
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+ The Birds (Ami Paris)

The team designed the pattern of 5/S 2013 Ami Paris collection, which is the second collection of the fashion brand.
It has been the first time that the designer (Alexandre Matiussi) released a pattern. The birds are drawn with the
traditional technic: color pencils.

_lllustration: Jérémy Schneider _Design: Violaine & Jérémy
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+ 2015 Calendar for Grupo Patagoén Year-end Gift

Inspired by the Patagonian desert and fauna the team created illustrations for the Grupo Patagén’s 2015 calendar. They
focused on species that somehow are part of people’s daily life at local companies located in the Golfo San Jorge Basin
(Provinces of Santa Cruz and Chubut, Patagonia, Argentina). Animals included: Guanaco, Condor, Ostrich, Whale, Trout,
Piche, Culpeo Fox, Martineta, Hare, Albatross, Penguin, and Pejerrey.

_Agency: Concavo & Convexo _Branding & Art Direction: Franco Ruarte & Macarena Ferndndez Sanchez
_lllustration: Damién De Amicis —_Writing: Lilidn Bareilles
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+ | Wish | Could Meet You Someday

| Wish | Could Meet You Someday is a stationery design proposal that features four of the beautiful creatures that have been
recently lost. Each of the four creatures is uniquely and individually illustrated, while at the same time, they are represented
with outlines that are often associated with crime scene, death, and murder. All the design elements are employed to deliver
a message: many beautiful creatures that were once abundant on this planet are now extinct. While there’s no way human
can meet them someday, there still may be a way human can prevent the endangered ones from going extinct.

_lustration & Design: Jun Chen

Golden Toad

AR - B DD

1994

| WISH

| COULD
MEET YOU
SOMEDAY

These beautiful animals are now extinct...
And it's our fault.

Western Black
Rhinoceros

¥ 199
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| WISH

| COULD
MEET YoU
SOMEDAY

| COULD
MEET YOU
SOMEDAY

Tvory-billed Woodpeckes

Extinction fear

Causes of Extinction
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+ Behind the Unknown

Cryptozoology refers to the search for animals whose existence has not been proven. For this project the designer chose
twelve animal species which have been approved officially in the last 100 years. The year of discovery gave the designer the
idea of using a medium for which time plays an important part. The calendar combines illustrations and infographics. On
one hand a fanciful animal-illustration and a calendarium are shown, and on the other hand, infographics which include
interesting facts about the animals, for example, appearance, haunt, congeners, etc are showcased.

_lllustration & Design: Lara Bispinck
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The idea was to create the visual identity of the New York Film Festival, which was a fictional event. The objective was to
choose one film among the ones projected in order to create its respective identity. The communicational purpose was to
bring to life inanimate elements found in a museum through a classic and elegant design.

_lllustration & Design: Emilia Ferraresso
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+ Kipling's Elephant Child Illlustration

A modern illustrated version of Kipling’s short story: The Elephant Child. The illustrations are composed of vectorially
drawn animals placed on bold colored backgrounds and shapes to create a stark contrast.

_Design: Emily Louise Simpson
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{per ces mots & ma Miew-Aimée, il faisait allusion au Crocodite) va comprometire
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Alnsi s'exprima le Serent-Python-de-Roche Bicolore. Alors i fra

el [Enfant dBéphant tira el ke Crocodile Ura, mais {Enfant Siéphant et le Serpent
tiérent pus fort et Je Crocodie fint par tache fz nez d 'Enfant Eiéphant

‘avec un'plop’ qui résana tout ke fong du Limpopo.

Aors I Serpent-Python-de-Recher-Bicolore:
descandit sur lative venlre 4 terre el i
Vo i, S ne te mets inlenant, el sans déial
4 trer e loutes tes forces, af bien peur gue ce Vel uster 4 brges bandes de culc
il vouteit parter du Crocodile} te précipite dans ce courant impide avant
qQue u puisses dire “ouf ">
Ainsi s'exprima le Serpent-Python-de-Rochee Bioolore.
‘Mors | Enfant d'Eiéphent s assit sur ses pelfes hanches et tira, f
que Son nez commenga & Sialonger. ELIs Crocodle
qu rendaif crémeuse & grands coups de quece, &
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+ Apothecary Soap

Apothecary is an Italian brand of beauty products 100% organic. Their main products are soaps of top quality with
Italian ingredients. The designer created a logo and a sophisticated packaging for 12 soaps (split on 3 lines: Women,
Men, and Top). The packaging has the shape of a book, with a hard cover and a string to lock it. The concept

was to create a small book of secrets (the ingredients are traditional and not obvious). For every pack the designer
associated an ingredient with two animals according to the sensation and the target.

_lllustration: Lara Piccirillo _Design: The 6th _Creative & Art Direction: Elena Carella & Emanuele Basso _Client: Apothecary
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s “Musée Du Vivant” — Museum of The Living

This project was designed for an exhibition: Le musée du vivant, held in the International Museum for Ecology and
Sustainable Development (in France: Agroparistech). They gave the designer the opportunity to visit their collection
of ancient science illustration books, concerning the living things on the earth. The designer decided to develop her
subject throughout 5 principal posters, based on digital cutting and collage of old illustrations. The illustrations are
taken from an ancient book of the American ornithologist and painter James Audubon, “The Birds of America,”
and the work of Ernst Haeckel, a German biologist and artist.

_Design: Ophélie Maurus
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+ Images Festival 2014

For the 27th edition of the Images Festival, the classic art house film Wings of Desire served as the team’s initial inspiration.
Once they developed the concept, they proceeded to photograph wings of birds native to Ontario. The specimens were
provided by the Ornithology Department at the Royal Ontario Museum. The bisecting line alludes to the editing technique
of cutting and splicing inherent in the film making process.

_Agency: The office of Gilbert Li _Creative Direction: Gilbert Li _Design & Motion Graphics & Photography: Brian Banton
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April 10-19, 2014
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+ Moriniistanbul Weekends

The team designed weekly event concept materials for Morini Istanbul which aims to bring dining experience
from New York to Istanbul. Party concepts enriched with delicious foods from celebrity chef Michael White
and DJ performances attracted a lot of attention.

_Agency: Monroe Creative Studio _Creative Direction: Onur G6kalp ~_Art Direction: Burak Tigh
_Copywriting: Hatice Caglar _Client: Morini Istanbul
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¢ Outback Bistro & Steakhouse

Outback Steakhouse is an American thematic chain restaurant with an Australian motif. The designer’s proposed rebranding
would create clarity and transform this iconic brand while empowering its strong Australian and American identity. He
wanted to create a playful look influenced by the cuisine, centered on brand values and combine all aspects which represent
a redesign that is fun, vibrant, and would encourage social gatherings. He employed iconic Australian animal imagery and
juxtaposed their heads on equally well-known American leaders like Abraham Lincoln. The result was a unique and quirky
brand that defines a new culture for the restaurant.

_Design: Yann Baguet _Instruction: Buzz Busbee

IS T-RIDY e CSTTDUA KOHIO Uis )




047

+ Miaou Feline Boutique

Cats have a variety of different personalities, each with their own set of wants, needs, and styles. However, finding personalized,
well-designed specialty cat items can be a challenge. Created as a student project at the Savannah College of Art and Design,
Miaou is the feline boutique catered to all personalities, striving to create quality cat products with design in mind.

_Design: Ann Bomar
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+ |-POT, or Fresh Tasty, The Hot Pot Brand

The brand design for I-POT followed the mixed style of Ajinomoto and its cultural philosophy of “fresh choice and
original taste.” The designer wanted to bring out the freshness and essence of the food through this work.

_Agency: Chuyu Brand Management _lllustration: Zhao Feng
_Design: Harry Han _Client: Shenzhen Ajinomoto Food Co., Ltd.
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+ Walkabout Design

Brand design for Walkabout Design, whose philosophy is “To see the unseen. To tell the story.”

_Design: Dani Chong
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+ The Panoply Plates

The concept behind “The Panoply Plates” is composed of neo-traditional tattoo motif aesthetics, geometric shapes, and
detailed etchings. The word panoply implies a complete suit of armour with a set of diverse components — transferred to
the tattoo scene, panoply is symbolizing a full body tattoo (for example “irezumi,” a full-body tattoo of a yakuza member).

_Design: Hannes Hummel







+ Carnivale Music Festival Identity

The designer has decided to design a visual identity for a music festival to draw attention to the fact that the visuals in
Poland are entirely based around the festival’s patron. Music feasts are often associated with the sponsor and unfortunately
it interferes the communication between the idea of the project and the recipient. To the designer, the elements of the
identity should not only reflect the spirit of the festival, but also be sufficiently attractive to participants, so they would

want to keep the products as souvenirs. In the case of Carnivale, circus atmosphere symbolizes the diversity of the musical
types, which is also a decoration theme of the festival area. The whole set includes a logo, six posters, program of the event,
tickets, mugs, and information cards. Diamonds were chosen as a module which links all ephemerons together.

_Design: Milka Steciak
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+ Pulau Ubin

Pulau Ubin (Ubin Island), famously known for its well-preserved environment and wildlife, is a hidden gem in
Singapore that has been neglected by the public for years. The design team has helped Pulau Ubin to reposition itself
as the last adventurous kampong (village) in Singapore, by portraying the relaxing and fun quality of the brand. Along
with the Lost & Found campaign, their target audience will hunt for the treasures on the island.

_Branding & Advertising: Jenette Mak & Joseph Siau  _lllustration: Jenette Mak
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LOST & FOUND

Cast your line and get hooked in
the land of adventure

Join the photo hunt at the last adventurous kampong.
Spot Anthra the Oriental Pied-Hornbill while fishing here in Pulau Ubin,
and you will stand to win an unforgettable holiday!

Find out more at www.pulauubin.com.sg
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LOST = FOUND

Pack your bag and get ready to trek

in the land of adventure

Join the photo hunt at the last adventurous kampong.
Spot Peri the Giant Mudskipper while trekking here in Pulau Ubin,
and you will stand to win an unforgettable holiday!

Find out more at www.pulauubin.com.sg

LOST =« FOUND

Rent a bike and discover more
in the land of adventure

Join the photo hunt at the last adventurous kampong.
Spot Susan the Wild Boar while cycling here in Pulau Ubin,
and you will stand 1o win an unforgetiable holiday!

Find out more at www.pulauubin.com.sg




+ Goldkehlchen Cider

Goldkehlchen is a premium, boutique cider made in Austria. Goldkehlchen is a fantasy of a golden bird, which became
the key visual of the whole identity. Furthermore, the designer worked a lot with illustrations of apples, birds, and apple
blossoms. The key product is the bottle but the range of side products is constantly growing: Postcards, Posters, Coasters,
Stickers, Folders, Buttons, Bags, Roll-ups, a Blog, the Website and many packaging solutions are only the beginning.

_lllustration & Design & Photography: Bureau F
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+ Deep Sea Anglers

Deep Sea Anglers, which grew out of the illustrator’s desire to practice the technique of pointillism on a daily basis. After
the course of one year, his steady exploration of these wild creatures resulted in a collection of more than 120 different
illustrations. The various species are carefully and precisely depicted, and as a consequence of the illustrator’s frank,
Audubon-like renderings, the unigue and individual characteristics of each fish are highlighted. Depicted in vertical
succession, slight disparities in antennae, fins, and girths become increasingly evident, as the viewer is encouraged to
closely read and examine each meticulous drawing. Deep Sea Anglers makes no claim to be a scientific work, but it is
still the first volume ever published to contain uniform illustrations of this group of darkness-dwellers.

_lllustration: Jared Muralt —_Design: Silvio Bruegger
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+ Andaluz Audiovisual

Andaluz is an Audio & Video production company established in 2013 by a multi-cultural trio of filmmakers. They create,
direct, and produce their projects with technical and creative rigor. The brand name and identity come from the short
surrealist movie “Un Perro Andaluz” (An Andalusian Dog) by Luis Bufiuel, hence a typographic, scratchboard, rocking chair
horse A was created for the logotype. Non-linearity, noise, a shot of yellow, monochrome images, Futura, and the viewer's
own interpretation of things complete the picture.

_Agency: Plau _Creative Direction: Rodrigo Saiani & Gustavo Saiani  _Art Direction: Eduardo Mattos
_Design: Eduardo Mattos & Luisa Borja & Rodrigo Saiani _Code: Caio Vaccaro & Gustavo Saiani & Luisa Borja
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+ “Insygnia” Calendar

The project “Insygnia” is a multi-page calendar (sheet size SRA3 320mm x 450mm), the very nature of which

is emphasized by the type of the paper used (Betulla Wodstock 300g/m?). The graphic form of the calendar
resembles that of animal prints which can be found in old biology books. The classic form of the design is

distorted by the use of abstract lines that divide, highlight, or to put it simply situate the whole project within

the context of modern design. Geometric symbols composed of intensely red lines bring an aura of eeriness

combined with an occult mysticism.

_Design: Jacek Machowski
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+ Party Animal

Party identification for Warsaw Club in Poland. The designer designed three posters, tickets, and T-shirts with three
animals — bear, lion, and dog as the heros of communication, as he regarded them as the real party animals.

_lllustration: Aleksandra Lampart _Design: Aleksandra Lampart & Artur BlaZniak
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¢+ Ocean Pattern

This project was born as a proposition for a quicksilver textile print contest. The intention was to create a pattern that could
have several applications. This graphic is inspired by the Pacific Ocean creatures. It is drawn by hand with graphite and pen,
and adapted to a pattern form with the use of adobe software.

_Agency: Heygraphic  _lllustration & Design: Oscar Cauda







+ Ragout

Ragout is a modern yet classical serif typeface which works in big and small sizes. This stencil typeface is inspired by trees
and houses covered with winter snow. As a result, the thin strokes are gone under the white background.

_Art Direction & Design: Nana Nozaki
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+ Smulpapen

Dutch newspaper Het Parool has a section called Smulpapen (In English: Gourmets). As a Christmas gift, Het Parool made
a book for the subscribers and their friends and family. It contains 7 Christmas menus and 7 columns about the recipes. By
signing up a friend or family member, the reader will both receive the book and 2 weeks’ Het Parool for free. The complete
Smulpapen project contains the book, a series of 3 different bookmarks, a complete direct mailing, advertorials, and a gift
envelope. In the designer’s concept, she was aiming for a non cliche, minimal, but delicate design to create a modern but
retro French cuisine feeling by a sort of new style copy book with detailed illustrations. The round corners, the typography,
and the use of colors add to the feeling the designer wanted to communicate.

_Art Direction & Design: Mara Vissers —_lllustration: Wieneke Claxton
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+ Poster Folk

Identification for a folk theater in Poland. The designer designed a pack of posters, tickets, bags, and invitations. Cock
refers to the folk performances.

_lllustration: Aleksandra Lampart _Design: Aleksandra Lampart & Artur Blazniak
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+ Chillout Poster

Identification for a theater in Poland. The designer designed posters, tickets, outdoors bags, and invitations as a series, using
the chimpanzee as the main visual identity.

_lllustration: Aleksandra Lampart _Design: Aleksandra Lampart & Artur BlaZniak
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+ Natural History Museum, Berlin

This fictive re-branding aims to reflect both the natural history aspect and the scientific and research oriented aspects of the
Natural History Research Museum in Berlin. The logo box is designed to give associations to how the elements are placed in
their boxes in the periodic table. In combination with various animal illustrations the logo becomes dynamic and changing,
like evolution itself.

_lllustration & Design: Bjerg-Elise Tuppen
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o Alariz

Brand design for Alariz, a restaurant providing Cantabrian dishes. Etching animal drawings were incorporated to evoke
the idea of fresh ingredients. The restaurant’s operation was represented in graphic code: the chef as a fish (Cantabrian’s
cuisine foundation), the waiter as a fast hare, etc. In the brand image, these animals appeared in the same hierarchy
level as they took in the menu as ingredients. With these animals, a graphic pattern was created to build and reinforce
the brand’s experience.

_Design: Henriquez Lara Studio
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s Belarusian Animation Festival BA-Fest!

The visual style of Belarusian Animation Festival in Poland was developed and implemented by the designer. The main
elements of the visual style are the moving figures of bears. Bears are one of the most favorite animal characters in
the animations of different countries that usually express positiveness. They bring out the hearty atmosphere of the
Belarusian animation in this project. The blot on the background adds liveliness to the other elements. The broken
line’s shape resembles the Belarusian national ornament. The project was founded to popularize Belarusian animation
and introduce its peculiarities to the Polish audience.

_lllustration & Design: Alina Piatrova




hA

BELARUSIAN
ANIMATION
FESTIVAL

Alexandr Lenkin
Igor Volchek s it
Yelena Petkevich T

Irina Margolina

Julia Titova

Mikhail Tumelya

Anna Emelianova

AAANNIIIIIIIIIens v Klub Szafa

E Avagenta S Pieknyeh ul. Rewolucji 1905 r. 10
i, Whadyshaws Strzemisisiiego w tods

BELARUSIAN
ANIMATION
FESTIVAL

089

KRRy
‘4
s!&

G%

THU VIEN
HUBT

TAI LIEU PHUC VU THAM KHAO NOI18O




+ Visual and Information System for Zoo Wroclaw

Zoo Wroclaw was opened to the public already in 1865. It's one of the most famous zoos in Poland and attracts hundreds
of thousands of visitors every year. This fact led the designer to propose a new visual and information system for it. The logo
is a combination of animal shapes and the first letter of the word “Wroclaw.” The designer used vibrant colors, as children
are the most frequent visitors, and for them that coloring is attractive. Additional colors existing in the system are assigned
to corresponding clusters of animals to help visitors identify the animals in the zoo.

_lllustration & Design: Agata Szota _Promotion: Dr. Mieczystaw Pirég — _Assistance: Dr. Marta Plonka & Mgr. Jarosfaw Kowalczyk
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+ Welcome, Memories of Barcelona

This is an experimental project coming out of the request to participate in a joint display in the city of Manchester
for the event BCNMCR 2014. The concept is based on a criticism about tourism in the design team’s city that

is expressed through the personalization of several tourist stereotypes turned into animals, all based on a long
photographic archive of the city at the beginning of the 20th century. The idea was to express how tourism may
erase the authenticity and the own history of Barcelona. The final collection has 8 posters with an original format
of 50 x 70cm.

_lllustration & Design: Toormix
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+ Hexagon Animals

Hexagon Animals was a fun side project that started out with the designer playing around with a hexagon shape in
lllustrator. Once the designer started to break apart the pattern he designed at first, the shape of a bear’s head appeared.
After that, he kept on playing around with it and ended up creating six more animal heads.

_lllustration & Design: Maarten Deckers
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+ Alive

To the team, each step, each movement, and each action in our daily life will actually affect people around us
and the world. Through this project, the team want to share the philosophy that environmental protection is
a linkup for human and nature, and an attitude of “ACT NOW" is very important.

_Agency: Reformer _Design Direction: Wai Chan  _Craftsmanship: Coej Yip & Wai Chan _Client: Earth People







+ Happy Horse Year!

The designer uses minimalistic visual identity and unique print effect to design this new year's card, with the aim to
deliver best wishes to the recipient.

_Design Direction: Qin Anhui  _Design: Huang Weiren




+ XAS Cards

This work includes various Christmas cards with elk as the main visual identity.

_lllustration & Design: Martin Grohs
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+ Animal Bar

The designer experimented with linear technique to find possible ways to draw animals through this project.

_lllustration & Photography: Rita Honosi
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+ Geometric Animals — The Full Moon Series

The Full Moon series was inspired by the iconic image of a wolf howling at the moon, which was the first piece in this
set. The series is an exploration of human’s connection to animals and nature, as we all eat, sleep, and breathe under
the same brilliant moon.

_lllustration & Design: Allison Kunath
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+ HOKA - Clothes for Children

Visual identity for a children’s clothing store. The idea was based on simplicity, minimalism, and referring to nature. Shop
owners suggested the use of an image of giraffe — their daughter’s favorite pet. The team created the logo based on
giraffe’s head made of wooden blocks — the simplest and the most noble toys. They used simple geometric shapes, warm
tone, wooden pieces, and clear, sans-serif typography, and avoided bold shapes, vivid colors, and garish style which are
often associated with children category. A simple, clean, and warm brand image was the result.

_Design: Ortografika
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+ NoaNoir

Brand Identity for NoaNoir, a shop for handmade jewelry based in Belgium.

_lllustration & Design: Maarten Deckers




+ Pettirosso Handcraft

The project is based on the concept of nostalgia and memory. The Nostalgia is a highly evocative feeling that is intertwined

with the temporal dimension of our memory. The symbol that best summed up the intent of the brand is a small bird, the

Pettirosso (Robin Redbreast) pierced in the chest by an arrow. The aesthetic is clean and simple and line is used as a primary

element. The result is a nice image with a little touch of tragic.

_Creative Direction & Design: Vacaliebres _Photography: Claudio Colombo
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+ Warsaw Zoo Visual Identity

The project is based on a strong stylistic statement of animals’ graphic representation. Minimalistic pictograms use modular
elements arranged on a grid. Pictograms became the building substance for the logo, and were used to create patterns and
developed into a more elaborate illustration style in order to create a visual tools set for the space and promotion materials
of the zoo. The main logo constitutes of a “W" letter filled with animals. Different zoo facilities are given lower hierarchy
logo design system with a single pictogram depicting inner theme. The look and feel for wide range of promotional
materials have been introduced for different audiences.

_lllustration & Design: Anna Nowokuriska
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+ Animal Pictograms Posters

This personal project of the designer reflects her admiration for geometrisation and simplification in graphics and arts.
In her opinion, they allow to capture what is the very essence in visual representation even in such organic subject as
animal kingdom. She often seeks for system based solutions. Thus each of the animals on this poster series is a study
of lines and shapes within the constraints of construction grid and how they determine the mood and meaning of
overall animal pictorial design.

_Design: Anna Nowokuriska
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+ Extinct — A Time Before the End

This work represents human’s selfishness and their ambition of being at the top of the predatory pyramid, which has
involved the transformation of human into a destructor being. This big egocentricity from human make them blind of the
consequences, which are against the nature, their own habitat, and the other species they live with. To the designer, the
nature is not an infinite resource and human's excessive exploitation reduces in leaps and bounds its own survival.

_lllustration & Design: Almudena Garcia Quiroga
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+ Poster for Cultural Festival of Japan

The designer made this poster under the topic of the 60th Japanese Culture Festival as a cultural poster. When the
designer got this task, the fish’s look came into his mind at once, as fish is very special to Japan. The designer painted
60 distinctly surrealistic fishes for the passed 60 Culture Festivals (including the one of that year) under the sun in the
middle, acting like a beacon showing the “fishes” direction.

_Design: Wilson LUOHAOZHEN
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+ Bar Noire

lllustrated Branding for a wine bar in Surry Hills. Bar Noire plays on ideas of Noire/Black as the deep, dark ocean.
The illustrations of the deep sea creatures are applied throughout the logo, menu, coaster, and wallpaper design,

creating a relaxing, yet sinister environment.

_lllustration & Design: Bec Kilpatrick
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» Corporate ldentity For Loyalty Agency

Loyalty is a young, daring, creative agency in Yekaterinburg. The main aim of the corporate identity is a reflection of variety
and multitasking. The company has two divisions — the creative and the architectural, in connection with which, in corporate
style you can clearly see division theme and the presence of parts. In the following, illustrative arts of the logotype are used
in visual media. Also, in design you can see surreal photos and unexpected visuals in the engraving technique.

_Design: Vladimir Shirokov
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+ CIPS: Cash Cause Chaos

CIPS is the designer’s own brand. Through this project the designer wanted to tell people what she had been through
in her hard time and happiest hours. The pattern is applied on T-shirts, tote bags, stickers, and notebooks, etc. “Cash
Cause Chaos" means the evilness of people caused by money. In the designer's mind, when money controls people’s
mind and life, there’s nothing left but greediness.

_lllustration & Design: Riayu Putri Narindra
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+ Ragbit

Ragbit is the designer’s personal project to remember her beloved white rabbit. The designer made this brand for
goods with white color background and rabbit graphics. The pattern is applied on stationery, apparels, and home
decorations like framed posters.

_lllustration & Design: Riayu Putri Narindra




¢ A Postcard Project

The project consists of simple and quiet business cards and five models of postcard, taking special care on the
materials and printing. The idea was to create a work with vintage and austere look in consonance to the Retrato
de un Instante photo reports. Because of that, the design team used that kind of materials and decided to print all
in black and white.

_Logo Design: Pia Becerra (Retrato de un Instante) ~_Stationery Design & Print: Rowelt




+ Masami Sushi Bar

Masami is a Sushi bar in Bangkok, Thailand. The studio’s task is to create an identity, prints, and interior design that
represent the sushi bar in different perspectives. Both identity system and interior decorations are based on Japanese
industrial structure — symmetrical and bold. When the team discussed with one of the partners of the bar who was
also a head chef, his passion and obsession about knife, the most important tool to create a beautiful sushi, became
the team’s main idea about cutting, slicing, and chopping the fish. They applied that idea into their print materials
including coasters, dish mats, and chopstick envelopes.

_Creative Direction & Art Direction & Design: Wide and Narrow
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+ Salmon Qil

The team opted for a design which would include a direct and rather sober reference to the very natural source of the product
- a salmon fish. They chose the iconographical approach of a fish encyclopedia of the 18th or 19th century, simple, clear
typography, and the devise of the orange diagonal line to connect the packages when displayed.

_Agency: Mousegraphics _Creative Direction: Greg Tsaknakis ~_Art Direction & Design: Kostas Vlachakis
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+ La Orquesta

“La Orquesta” is a story about neighborhood, market, and fish. In the story, Fran and Sebastian, two fishermen who are in
very different moments of their lives, find<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>