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TNiustration can mcre

1 by various visual elements; it touches the theme

1ealive conception, it integrates more crediwe ideass and design 1 informa

gns of multingtional talensed desicmers and high-level studios, aims » show the mamsiream design idea and trend. o
.,Lmuzm:u.mr plawr_:m‘; i - international dagign-lovers With the focus on the ongmality, to show f
i, simple, complex. straightiorward and slegant ongs To rpake you Lo obtain a senss of visual beaut

B THU VIEN
5% HUBT

TAI LIEU PHUC VU THAM KHAO NOI1BO

£ 5




Think glebally, work passionately, areale value

As part of a holistie vision of graphic design, brochures and layout
design are about the expansion of concepts, ideas, processes and
materials: Each project should he visuali

| =

2l as a complete systein, as
a whole, where the interpretation of the parts is mterconnected and
translated into an object of graphic design that communicates.

Good images and interesting texts can have a greal impact in thg

outcome. Nevertheless, the designer has the role

berpraeting

gometimes making the contents mare comprehensible to the Tedc 4

The right choice of type, images, color is crugial, but so are siz

papers, printing pr

The aim is to convey the clie

s identity and message, asa unl
piece of communication, a three-dirmeansional

bject that can
touched, smelled. That generates sensations. That tells a story
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Graphic design's everywhere. On the carton of milk at breakfast, the restaurant menu at hinch, the
tea bag in the afternoon, the toothpaste tube at night. It reaches us from hillboards, shop windows,
road signs. We bring it on our clothes, on the banknotes, into our smartphones.

Graphic design is things second skin, Sometime it helps in making them more comprehensible, or
highlighting their shape; others, depressing their real nature. But always, somehow, it influences
both visual perception and meanings reception.

Graphic design is to handle with care because it's a sefious issue.

Can be good, nseful, add several layers of meanings, when done with care and passion; can be bad,
confusing, distracting, just a decoration when done without deep thoughts.

Trying to understand the function of graphic design, through metaphoer, we agk ourselves who
would enter a building whose static computation aren't certain and reassuring?

Then a page, a T-shirt, a label, a Irochure, an obituary, give the same opportunity to deal with
sclving complex questions of communication; and they all ask for a solid architecture of thoughts, to
become self standing and long lasting.
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Design has besn undergoing changes, while
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simultaneously provoking changes in the m m
world. Companies from a wide range of m m
sectors, sensitive to this process, have come m H
to recognise design as a vital part of their ) m
existence. w 2
3
Ag v raw matetial, crealivity is an o B
inexhaustible resource, being seen ag 29
extremely 1elevant in terms of economic ® mm
development. Design has been gradually = A
moving away from the realm of the merely g m
aesthetic to oceupy a more strategic B o
pogition. Designers have heen afforded more 2 s
space, and are invited to participate in ”.m o
discussions at an earlier stage, now being o m
present during the conception of projects _,m W
and not only at their formal consolidation w o
In appealing to our senses, design makes g
clear the differences between brands and El=
makes their objectives real. This is a 8 &
constant, daily exercigse of sharing, gE
renovation and resignification, through 2 5
j =
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ADIDAS
HISTORY
BOOK

Inspired by the 60th anniversary of the brand and the
tegistration of the 3-Siripes rademark adidas produced
an authorized history book. This unique publication is
telling the story of peaple who coniributed and atill
building up thia brand.

148 interviews in 127 locations wers conducied.

Amaorg the interviewess are David Beckham, Zinédine
ane and Tionel Messi, Sepp Blatter, Dick Fosbury
and Erwin Meses. Uwe Sealer, Franz Beckenbaer, Uli

Hoeness, Stan Smith and Rod Laver, Stefanis Gral and
Carciine Wozniacki, Stella MceCarlney and Yohjl
Yamarote, Dwight Howard, Jonah Lomu and Daryl
MeDaniels (Run DMC) and many mare..

A few facts:

Two postars with the history of adidas footwear and
adivertizing perfected the book, Over three years of
tesearch, writing, designing, teading, producir
Melville Brand Design consulted and designad. The
book dimengions are: 255 x 29,5 % 5.0 om, 548 pages
3.8 kilog, more than 1600 pictures. 18.000 copies
distributed into 65 countrios within the adidas

organization.

nat availlable in public trade; it is purely an adidas
internal boak.

- Cover is made of 85 % genuine leather fibars

- hot foil stampireg of the original zigzag 3-Stripas

- Shortened photc pages

The colors of the bookmarks represent the 3
prands of adidas

- Black&white porwaits are printed in ducions
- All ather pages with extra melsllic color

Tue book's design concept and it's execution has been
our part - bu s hook would not have been possible
1 the heln of a0 many axperts like digital picture
cditing, photography, lithograpny, print and binding
This is the place to thank &ll of thoss

Company. Melville Brand Design

Creative Direcior: Lars Harmsen

Art Directar: Johannes Kdnig, Farlan Brugger
Project A Schmidt

Chipnt: adidas

agar: Micha
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ESTABLISHED
SONS

Art Direction, satalogues and markeling collateral for
the London based design house

Company: Micha Weidmann Studio

SURFACETABLE
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BIG
PACKAGING
DESIGN

Packaging design is a comprehensive teflaction of brand
conceptions, product fealures and consumer paychology.
blishing affinity betweon

t diteclly alfects the
consurners’ dese to buy. In today's economic
glahalization, package and praducts have baen
mtegrated. The [unclion of package is w0 protecl
products, convey the product mformation, promete salss
and increase the added valuss, It is also convenient to
use and transport. Readers can feast their eyes on the
gorgeous and functional packaging designs in this book

Az a powerful tool for e

products and cansumers

Designer: Huasign




BIG |
BUSINESS
LAYOUT NO.5 ,

Hig Business Layout embocies the prrl layous dosign
of as mary a5 270 world well-known euterpnacs.

integration. It peys
attention to zhe & emand in image
promaion produc moang thie like, so as o
enstarnize layoul desian of chamacte:istic,

|
|
Tt is weel inmnduged 1o alphabsticn sequonce aboul the

Tae abundan, and various layoul desgns in the book 15
e souree for the graphic

designars ar poople relales a6 wianal impact and

aolual Teading motion Liend arn saraordinary.

Designer: Huasion
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PIONEERING
SPIRIT:

A HISTORY
OF FISHER
& PAYKEL

01834, two young men starled a company during the
tough economic times of Lhe Greal Depression. It is
that confidence that continues Lo inspire Tisher &
Paykel, one of the most pionesring designers and
manufacturers of heme appliances in the world. The
brief for the project was to capture a senge of where
the company had coms from and where it is going, in
& format that could be used in markets around the
world. The solition wag found in a lnear namrative that
charled the company’s developmert through a diverse
range of content - imagery, facls, slalemesnts and
atories. 1L portiays & company built on a culture of
cariosity, courage and a passion to develop products
that aefy convention end tumn cvery day routines into
experiences.

Campany: Alt Group

Creative Director. Dean Poole

Designer: Shabnam Shiwen, Zos Ikin, Dean Pocle,
Ben Corhan, Felicity Stevens, Grace Kim,
Tony Proffit, Alan Wolfgramm

Coniributors: Toald Okano, Mark Smith, Emma Boyd,

Adam Moody, Sara Wardorg,
Rabin Hickman
Client: Fishor & Paykel
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IN 1934,
TWO YOUNG MEN,
WOOLF FISHER AND
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MAURICE PAYKEL,
STARTED A COMPANY
IN NEW ZEALAND.
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JULIAN HAD THIS
PHILOSOPHY THAT
iF YOU WANT TO GET
SOMETHING DONE,
YOU DON'T GIVE A GUY

AN ALTERNATIVE.
THERE IS NO CHOICE,
YOU HAVE TO DO THIS,
THIS PROJECT HAS TO
GO TO PRODUCTION.

THE DISHDRAWER
MADE ITS DEBUT AT
DOMOTECHNICA
IN GERMANY I[N 1996.

FISHER & PAYKEL

HAD A SINGLE
AMBITION: TO CHANGE
THE WAY WE DID
THE DISHES. IT WAS
A SENSATION.

THE FIRST
APPLIANCE IR
WORLD WITH AN
ELECTRONICALLY
CONTROLLED
BRUSHLESS DC MOTOR,

THE FISHER & PAYK
GENTLE ANNIE
WASHING MACHINE
WAS LAUNCHED
IN 1985. IT WAS AN
IMMEDIATE SUCCESS.

'
1
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ART
OF
OUBEY

This lavish publication "OUBEY MINDKISS'" introduces
the work of the German artist, OUBEY, in a nwmbered,
limited edition of five paperback books in a three-
dimengsional, molded slipcase. Each four-color volume
presents a medium in which OUBEY worked:
PAINTINGS, ON PAPER, DRAWINGS, PHOTON
PAINTINGS, STAR PIXELS. OUBEY began painting in
1979. His creative force flourished in the greatest
possible mner and external freedom. He had a solo
exhibition in 18992, which achieved greal commercial
suceess for his avant-garcle Photo Paintings, Following
the exhibil, OUBEY decided io work withdrawn from
the public, OUBEY was planning another exhibition,
when he wag killed in & lralfic accident in August 2004,

Design Company. Sagmeister & Walsh

Art direction, Concept: Stefan Sagmeister
Concept: Dagmar Woyde-Koehler

Design: Roy Rub, Seth Labenz Joe Shouldice
Production: Laurence Ng

ik
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RELICTS.
EXHIBITION
CATALOGUE

Exhibition catalogue showing new
works by the danish artist Saren
Lose.

86 pages, hardcover.

Company: Designhoiaget
Creative Director: Claus Due
Designer: Claus Due

Cient: Kunsthallan Brandls

Hunsthallen Brandis

RELICTS

S@REN LOSE

S —

S@REN LC
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RAR
HOLDING

This project focuses on the relation between Art and
the creation of value within the corporate world. Each
year, an emerging porluguess artist is commissioned 1o
create a body of work to {lluslrate the group corporate
aclivities, This year the annual report design sxplores
the meaningful and subjective vision of Lhis arlist in
order Lo creats new ways of looking at contenl - using
faldt ous and layoul solutions that bring diferent
perspectives on the work of att as on the group
financial regults,

The result is an obiect which allows the reader new
layers of inlerpretation and a fesling of discovery,

Designer. Atclier Nunes e Pa
Cancept: Jodo Nunos

Company: Atelier Nunes e Pa
Client: Grupo RAR / Porto, Portugal
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THE
REVERSED
BOOK

The boak: Tr: the format of 145x200mim, il was designed
[rom a typographic grid, & strictly defined space wishin
lhe margins: every acl is characterized by different
papzr, as if each page discovered a new world defined
by linear vadasions of the rhythm. This well defined
structure permitted us to give rein lo the creativity.

Designer: Minon Carrier & David Zahno
Crealive Director: Ninon Carrier & David Zahno
Company: Marks

Clieni: RDVC
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EMPEZAMOS
DE CERO.

Agency. Unlimited Crealive Gioup

EMPEZA-
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FOSTER
MONOGRAPHS

The I'oster + Partners small monographs are a highly
forussed seties of archilectural publications. Each volume
introduces a single building with insightful texts, lavishly
reprocduced images and a dedicated drawing section for
the cognosoenti

Featuwring the Sage bullding in Gateshead, Bejing Airport,
the Hearst building in New York and the Sainshury
Cenlte in Norwlch, the serieg aims to introchice the
reader to the greatest projecis by what is arguably the
Trost famous architact of our times

Cloth bound with a silkscreened abstract of the huilding
on the front cover, these are covelable gems. for
practitioners and aficionades alike,

Agency: Thomas Manss & Company
Clignt: Foster + Pariners
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BROWSING
COPY

The Browsing Copy projecl focuses on unloved bocks,
those that remained on the selves unsold. These hovks
are collected from hoalstores and designers are invited
Lo use them as canvases to cxpress their creativity. The
‘before & after' resulis are dooumerited. This catalogue
features ol series one & two of the project and the
45 designers' conlribuiions, Only 300 copies were
prirzed and oitculated around the world's good
baokstores, skops and design studios just for people to
browse. It's not for sale. The catalogues will be
collected back after a period of time and pass on to the
nexl line of shops. Condition of the datalogues and the
places they've heen will be documented.

Agency: A Bsautiful Design
Client: The Browsing Copy Froject
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100%
TIONGHOA
100%
INDONESIA

Designer: Tvanna Cerelia Suryo
Iustrator, ivanna Cerslia Sutyo

Art Directer: [vanna Ceralia Suryo
Creative Director: Tvanna Cerclia Suryo

This is a bock about Indenssia Chinese generally.
Largrated to the younger generation. Using Bright colors
{based on the color of Cosatal Batile / Balik Peranakan
i Indenesia) and simple ilustration siyle o mace it
pasy-lo-ead 5o that it can trigger Lhe targeted readess
o learn mors about thls toplc.

This ook 15 divided in § chapters. One fcen and one
Qusiration are desgued for each chapter deseribing s
contemt generally. For the chapter dividers, min pages
which functioned as parmanent book markers are
ercatod to faciiale the readers to [ind each chapter
cagily, The cover itzalf is using a kind of paper that has
a fabric-glike texture and gave embossed lustration as
the [nishing, Consrast from the “abric-alize texbure
paper, he title and book nlormation part 15 using
malse stickor. The differen: texire of the material nased
can give dimansion gnd special sense thal only printec
mmaterial can give.
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SISTEM
KEKERABATAN
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FEDRIGONI -
ISPIRA
VISUAL
BOOK

‘The new fspira visnal book for Bedrigon] = no common
catelogue, The sutcoth texture of ¥he paperis enherced
By spetial trentments !

Heeh paper 18 fiavraled through a diferent yisual
expersnce Whele everyiimy changes many tures: e
coleraf the paper (e Weltihit the size) bl inks used,
ihe printmg teehmgues:

A Whole e Expeience: io exploie With felch

The ooeler systet

EUr st teed ek te greate 2 visial book fon & paper
Imidde bo e Bnnred svshot S DIt e el Gl
have isendreal to enjpy the book only bystolshing oy
Bl Bednigonlisaids What about alitle bi of eelorat 5¢
v decided o ob% etk with the aolor paleie talien
{ror the paper colicotion:

[iieiuelor aystem swns developatl o_u.mq%. oD %m 10
selorsiot Isplialcotieckion; fand then applied el the:
spreads afien ﬂs.o om.mmﬁ e layers.

Textmema;

DUL RS wes: 0, m&os ?m,amz Hw
the firsh glanes; ¢

i amam_% é.:m Lurmng the pags

Clignt: Fedidgont

Canceps: Happyoenino

- Ans diregtion: Fedeticn Calvail

i iy & Graphio design: Nene Hoglien
g £ Studio Fasol:

Thanks o, RigGaide Zambelli

Sl Flapsyeemnin
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e
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CROATIAN DESIGN
REVIEW BOOK

'he catalogue of biennial ereativity of Craatan design (2011-2012) is designed in such a
way that it represents & boolk which by its strucmure and graphic slements suggests
something that is unfinished, siill under construciion. In this way, it tefors o a kind of
transition process of Croatian design which does not still have & clearly defined strategy
and deveopment supporl by the Governmeny, but it is indeed internationally
acgemplished tanks o the work of individuals and of the Croatizn Designens Sociely.

Golowrs vsed are red, tlue arid white, taken from thie Croalian identiy e

Binding and catalogue production ate in line with the concept, suggesting a still ongong
and upgrading projses (a scrt of intentional incempleeness).

Designer: Ana Buisic, Tina Biman, Zvjezdana Vikic, Alcksandar Zivanov
Layouy Tina Brman

Creative Direoior Julens Simunovic, Sean Foropay

Design company: Sonia

Client: Croantan Dasigners Assoctation
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GRAPHIC
HAPPINESS ||
PUBLICATION

Graphic Happlness I8 a design project consisting of a
publication, a traveling exnhibition and educational
program on 100 years of Dutch graphic design. The
exhibition travels through China from the end of 2012
till the end of 2013 and starts in Nanjing. The
exhibition shows the work of over 60 designers and
shows their love and passion for graphic design, Design
is whal makes thess designers happy, [Lalso bring the
lwo counlries China and the Netherlands together and
have them exchange design knowledge and culture.

The logo is therefore based on the Chinese symbol of
Double Happiness' and the Dutch flag (ted, white and
blue). It symbolizes China and Lhe Netherlands, coming
Logether in design, The logoe is printed onio three
different straps, thess straps hold together the fumiture
in the exhibition and form the binding of the
publication. The logo 15 the literally and figuratively the
binding factor in the whole design.

All the [urniture is designed as a [lal pack construction
made from wood and held together hy the straps. No
ghie, screws or any other material are used. The
publication is alse made of loose pages and is not
treditionally bound. The only thing that holds the
publication together is the strap, no glue or any other
material are used.

Dasign company: Trapped In Subtrbia -
Cuby Gerards & Karin Langeveld
Ciient: [Museum Hilversum
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VISUAL
LANGUAGE

Visual Langquage explores the founding principles and

elements of design in an interactive and tactile format

of a hand-bound book, The project approaches sach

element and principle through a restricted palette while .
limiting itself in being expressed solely through

elementary shapes and forms.

The book invites a hands-on reading experience . -
through die-cut designs that introduces tangible and .
dimensional elements and incites participation and

interactior.

Designer: Jiani Lu

SR IR T i
visual language LA '
"Ny L
L T e kil
A collection of S LETY ,
desi lements .

and principles.
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THE OPTIC
NERVE

Tettedng design for tree prblivetions abeuy Op At The
typefaces played with pojical effects of the tiovament

Designer Cristina Vila Nadd)
Hhglrator: Gristina Yila Nadal

A Diteclor: Gristing Viig Meds!
Creative Pitecloy: Snistina Vil Nidle!
Bhutograuher Cristina Vila Nadal
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CODICE
COVERS

Creative Director: Cristina Chiappini + Limiteazero

Art Director: Cristing Chisppinl + Limiteazoro

Designer: Cristina Chiappin! + Limiteazero

(Cristinag Chiappini, Paolo Rigament!, Alsssandro Capozza)
Company: Cristina Chiappini Design Studio + Limiteazero
Ciient: Codice Edizioni

ATENA

DIGITALE
LCUNIVERSIT A
L

CARLOS DB MA

2 CONTINUO

Cedice Edizioni 15 an [talian pubiisher mainly devated to
the scieniific debate and its divulgation, their broad
spectrum catalogue has been continuously growing in
number and popularity for years but stzhhomly
preserving mgh quality seleclion as a cypher.

When we were commissioned to design the new identity
of the covers, we thoughst that the perfect book cover
shauld be the peint of convergence biending austerity,
sensiivity, reverence [or the text and, of course,
marketing. Keeping this in mind we started working on
the conceptual basis of the projact, that = is "Codice”
signifiad itself throughont the semantic valus that this
name takes in Ialan: codex, code and nula.

Then we game up with Lhe idea to use algorithmis
structures (tilings, lesselalions, and so on) as aver-
changing calored patiern vatiation, laid dowm on &
monochramatic background interrupted just by a squared
area with Litle and the author's name. 5o each book is
characterized by a subject that will temain unicue,
mareoyer each yesr a new pattem series will be designed
to reach the dual purpose of ensuring maximum variety
and consistemoy for the Lime being.

PRESENTE

QUANDO U
ACCADE ORA

HAN HAIDT

IL MINIMO
TEORICO

TUTTO BUELLD CHE DOVETE

{5 BAGNING
E | SAMURA]

1 RIGERCH
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DISUGUAGLIANZA

FRANCO1S BOURGUIGNON PIERFRANCO PELLIZZETT|

CROSS-NEWS

: L' INNOVAZIONE LINFORNAZIONE m
TRA UTOPIA 0 SOciL neDi o
E STORIA : 5 .
SHEILA JASANOFF : - .”.
ALICE BENESSIA

SILVIO FUNTOMICZ LELLA MAZZOLI '

L'ETA IBRIDA
IL POTERE DELEA
TECNDLOCIA NELLA
CONPETIZIONE GLOBALE

AYESHA KHANNA ; ”
PARAG KHAKNA
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TAUERNQWAND
FASHION
LABEL

For the label "Tauem Gwand” by embicidery experts
Toferer Textil a catalegue, diverse hangtags for the
single clothing groups, linen camyalls, car branding as
well as give-aways were designed and reslised.
Humorons texts thal connect the mountain world with
the "Tauem Gwand" collection are the focus.

Company: Wortwerk
Art Diraction: Versna Panholzer
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STILLS

The book SLills - Wiel Arets, A Timeling of Idsas,
Articles & Inlerviews 1982-2010" is about Dutch
archivect Wiel Arels. Typography olays a major role, It
diotates the structure of the book with single-column
pages in Apergu hold for the texts written by Arets,
and two-column pages in Apergu Mono for articles by
others. Also, tynography reflects the chronology of the
content. The dates that form the chapters of the book
hecome more complete as the book progresses, Texts
and images are on a chronological grid, and unfold
along a herizontsl timeline, The idea of a timeline is
also suggested by the texts that bagin in the middle of
the page.

Designer: Fdwin van Gelder
Art Director: Edwin van Gelder
Company: Maingtudia

Client: Wiel Areis Architects

WIEL ARETS

Jdeas, Articles & fkeriiens

ATimeline of
1982.-2010
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SYDNEY
AIRPORT

We were invited to creale a rebrand for Sydney
Adrport's aviation business development section. We
designed of a corparate brochure to build new and
existing relationships with sirlines, waditionally very dry
pleces of corporate literature.  Sydney offers something
most other cities in the world can't - our unigue
lifestyle, 8o for ug, Uhis brochure needed to use the city
iself a5 a selling tool for the aurport. We wanted Lo
realise the idea of the true Sydney visually and refacl
our lamously cosmopolitan, conlident and easy-geing
personality in the design philosophy, engaging the
teader wilh an exciting sense of vibrancy,

A surfbeard dovetails cleverly with our 'Get on Board"
theme and the uptumed [in echoes the tailfin of an
aircrall. Key statistios were emphasised by claver
copywriling and bold typagraphy. Rounding off the
Tlace Is-a curated phots essay designed to encapsulate
the very essence of Sydnoy, as ssen larough the eyes
of some of g cilies most talenied pholographers. We
called for submissions end received over 1000 entries,
which were nartewed down to a selection thal.
powerfully showcases the many facets of Sydney and
its envishle way of life,

Designer Anthony Donovan

Creative Dirsctor: Vince Frost

Design Director: Anthony Donovan

Company: Fiost* Design i et

Client: Sydney Alrport _nanab._.ucz
¥

Syilney Alrport goss to town
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1963:
ANDY AND
MARGEL

DENNIS
HOPPER
IS RIDING
EASY

“THE NECES
PHOTOS AND

A REAL |
DESPERATIC
THE HOPE
OBIECTS, P/
WOULD BE §
_

“I LIVED THE FANT,
OF “BILLY" FOR YE
AFTER THAT, THIS ¢
OF ROUGH-HOUSE |
WHO KEEPS MOVING |
DESPITE EVERYTHI
YOU KNOW. I'M ALW
TRYING TO MAK|
SENSE OF THE MAY|
AROUND ME”
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| “BUT-CAN BEI
. SAID: “NINETY-E

CREATION 1S |AC
IS INTELLECT
| LOGIC.I BELIEVE
|| FREE FOR THR
|| THE ACGIDENT=,
L T0 USE T

“| WAS ALWAYS A NERVOUS T gy W
PHOTOGRAPHERIF THEREWAS | ol
NOTHING TO TAKIA PHOTOGRAPH,
| WOULD JUST SIART SHOOTING
THINGS, ESPECIALL IF | WAS DRIVING _
FROM ONE PLAG TO ANOTHER, |
_ OUT THE WINIOW BECAUSE L
- | WAS COMPULSIELY DOING IT" |

KI5 HDPPES PROTOGRAPHS

Gao



HAT COCTEAU

ERCENT OF ALL
, ONE PERGENT
NE PERCENT
YOU MUST KEEP
HAPPEN, FOR
EN LEARN HOW
CIDENT"

Bor ) _ _- |

8| s @ 3
Q z_fww_,z ﬂ )‘ |

WEEI

| "L WATCHED A FLY BEAT
ITSELF TO DEATHON A |
WINDOW... IF IT JUST
(| SETTLED DOWN ON A CHAIR
| AND TRIED TO FEEL THE
WIND, IT MIGHT HAVE HAD
| A CHANGE TO GET OUTSIDE. |
|| IGUESS REALLY PETER
| WAS THE ONE WHO FINALLY
| BELIEVED IN ME ENOUGH
/| TOGIVE ME A CHANCE”

|
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TJUVHOLMEN
SJOMAGASIN

Identity, branding, graphic design, llustration/art and Design Agency: Work in Progress
environmental design for Tjuvholmen Sjemagasin, & Crealive Director: Torgeir Hietland
Norwegian grilled seafood restavrant owned by the Designer: Torgeir Histland
Furselgruppen. It is situated at Tjuvholmen, a Client: Furselgruppen restaurant graup

waterfront area in centwal Oslo. The restaurant’s identity
reflects the architectiral theme 'a play with water, the
high cuality and delicate favours of the food with fines
lines. The logo-type is constructed with an undarlying
seafaring quality that is subtle yel distinctive. This is
reduced down Into @ monogram device, Application of
ihe symbal adds to the overal brand experience, the
searad wood treatment being the highlight that neally
resolves the grilled aspects of the menu. The complex
identity wark balances multiple values across various
touch paints that appropriately utilises typography,
architecture and art 30 deliver a complete and
consistent brand experience.

THE
FIIGENSCHOU
ODEX
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vc w —l— O>l—l— O Z Publication Ulkiyo-g to Ioimono, the history and art of Company: Since 1418, graphic design & visual rasearch
Japaness prints and tattooing. Designers: Dirk Classsens & Maarien Verwaij
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RHYTHM
TYPE
ORNAMENT

Next ta functional aspects fonts cwn also fabulous

decorative properties. Placed next to each other and
repealed over and over again producing the simplest
leiter combination superh ornaments and spalial

disposals. How a single font can suitably shew the
book “Rhythm Type Omament’. The Ta
and ormnaments show how the sppearance of a font is

based on their thythm and proportions. But the reguiar
thythm becomes boring and dull, regardless of whether
beautiful # is. Randomn irregularities break the straight
end geometrical composition,

Designer: Stephanie Passu!
Client: Sell initialed
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NAKAMURA
KEITH

HARING
COLLECTION:
APPROACHING
PRIMEVAL
ENERGY

Book design that investigates the connections betwesn
Keith Haring-an artist and social activist whose work
responded to the New York City street culture of the
1880s-and Japanese culture. The book is published by
The Nakamura ¥eith Haring Collection, the only
muzeunm in the world dedicated exclusively to
exhibiting his artwork. The museum, located at the
base of the Yalsugalake Mounlains, was designed by
award-winning architecl Alsushi Kilagawara,

The main challenge when designing this dual language
hook was developing a connection between two quite
independent aesthetic philosophies. We employed the
use of minimal and quiel Lypography to reference
Japanese culture and bold pallarn Lo connect with the
wiork of Haring. The houndless energy of his work and
the telationship to nature i3 further expressed through
the daring use of color

Creative Diroctor: Seott Buschikuhl
Company: Hinterland
Client: Nakamura Keith Haring Collaction
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VOUTSADAKIS

Voutsadakia SA 1= an established and dynamically
developing company with exceplional success in the
field of stzel structures. The company appli
state-ol-lhe-art technologies offering compelilive,
quality products according to modern European
spocifications.

new,

Degign Company: kidesign

Creative Director: YIANNIS KOURCUDIS
Art Diroctar: ANNA THANASOULA
Clieni: VOUTSADAKIS SA
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EQappoyng.
Constructing excellence,
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CAZA
CM

'Caza Castilla la Mancha' magazine redesign,

Designer: Rail Arribas
Creative Director: Radl Artibas
Art Directar: Rall Arribas
Company: Bhsava

Clieni: CAZA CM
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OPEN YOUR
EYES AGAIN

Anther way of the Tiammu lakel U H D,

e oves of Tiaumu Mo

Designer: Kelvir Ou
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ARCHPHOTO 2.0

In this number the topic is disaster. On the cover the
graphics create a kinetic noisy effoct, the same collapse
announced in number 00.

Designer: Danicle Da Batté - Davide Sossl
Creative Diroctor: Danfele De Baité - Davide Sossi
Art Director: Danisle De Baitd - Davide Sosel
Company: Artiva Design

Edilor: Emanusle Picoards - plug_in

plug_in

The American
Imaginary

betwesn __ Catsstrophe
and
Apacalypse
the
and
of
the
City
of
God's
miracle,
View of
The End
the:
day
after
tomarrow

La Corbusfer
at

Vislon

(G

FANGO (MUD) is & documenta
tells the sta
La Cinque Te

— ltaly in October 2011,

the story of the Gasparini's
Riomaggiaro, near
ne of the most ruined towis

The Gaspar
recreated thy
vines in the
make the sights of Cinque Terre
af their kind.

's had a vineyard that

Age and that today
que:

The way this famlly lIves and works;
reflects true love and respect for nalure,



LOOKBOOKS
SPRING/SUMMER
2013

Arl direclion and graphic design for the danish fashion
Brand Won Hundred. Tookbooks for men and women
springfsummer 2013,

Company: Designbolagel

Crealive Director: Claus Due

Art Direcior; Claus Due

Deslgner: Clatis Die / Lukas WMueliner
Photography: Sacha Maric

Client: Won Hundrod
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CONCEPT, ART
DIRECTION FOR
IMAGE
CATALOGUE

Company: Homework
Client: Paustian furniture
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DISCOVER
THE
WORLD

Design and illustrations for the brochure of this fashion
brand for kids, the campaign was summer 2012, The
concept was a group of kids discovering the world and
they used an illustrated map thal [ made with
watercolour illustrations.

Company: Trendsactive
Creative Director: Kees Blands
Art Director: Ariadna Vilaita
Desiqner. Ariadna Viaita
CHent: LCKR
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T&P
SKETCHBOOKS

Notebooks and skeichbooks for young budding artists,

Designer: Tomski&Polanslki
Client: personal work
Company: TomskidFolanski




OLYMPIA
BRAND
REFRESH

architecture
allows the spa

KentLyons had previously worked with Olympia on a varisty igm projects and we were
d with creating a fresh, new identity for O a. The 5 the centrepiece of the new
identity and relerences the architecture of Olymp!

The identity is contemporaty, elegant, stylish, refined and assured. T
and impactful.

The work includes logo design, art direction, photography, printed collateral
. We have also o
e used by Olympia on posters and communic:

m.,,_\_mﬁ/

Olympia Jenuary 2013
Relaunched

g\

OLYMPIA

Londan

The Plan

The purpos: m

the key qualities of Olympia,
London and the results of its
recent investmant.

il EsBs




Intreduction
Olympia, London is a venue
of quality in Central London.

o

OLYMPIA
Londan,

The Next Steps

As business transitio
Earls Court to Ol
respective event

be supported in com

the move to Clympia.
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BARCELONA
DIRECCIONS {

Title

Claret Serrahima
from head to feet

Subtitle

Graphic Design
Made in Barcelona

Description

Over 100 works by graphic designer
and cultural activist Claret Serrahima
and his clase ben studio. The selection
is divided into four books that range
from the most conceptual and strategic
design to the freest and most irreverent
creations of a hyperactive talent.
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WORLDS, BUT
'WHEN HE CRE-
ATES FROM
HIS “BELLY”
IT COMES
OUT GREAT.»
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PFC
EINA
2012-2013

This 1= the book callecting all the BA final projects of
EINA School of Design in Barcelona

Autor: Clase ben
Country avtor: Spain
Chient: Eina, Escola de Disseny T Art
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JAYSON
HOME
CATALOG
DESIGN

Jayson Home is a local, independent retailer of
sorhisticated home (wnishings. They are loved by
interior designers and [ashionahle hamenwmers who
seek the unusual and unique. Qur relationship with
Jayson Home began in 2011, when we partmered with
them Lo reimaging and redegicn thelr Fall catalog. We
continue o reinvent each catalog as Lhe seasons pass
and honer the friendship we've built with such an
amazing gqroup of peopls.

Company: Knoed Creative
Desiqner: Kim Knoll
Client: Jayson Homs

JAYSORN HOME
WA
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COLLECTION
OF

BOOKS
VIAJE |
OPERACION
TIERRA

DE REYES

Graphic image and hooks for an incentive
trip Lo India for the Roca Business
Corporation, | ELESPLENDUR

Design Company: pepegimeno.com
Client: Roca Sanitario, S.A.

EL CAMINO
DEL DHARMA

(]

LA PUERTA
DE LA INDIA
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THE
MISSING
LINK

Mew Fronkier Group is a network of globally thinking
and locally acting IT companies - across slate borders
and very flexible| New Frontier Group's annual reporl
2012 shows how people at New Frontier Group develop
missing link solutions and strategies for digital
evoluiion. moodley designed visual analogies based on
the prehistory. Significant examples of extraordinary
moments in the evolulion process of the past are
compared (o innovalive sclulions [or digital
transformations by companies, Delalled, staged and
illusirated by hand studies of nature quote the imagery
of historical and seientific publications and dominate
the appearance of the annual report 2012

Company: mocdley brand identity

LCreative Director: Gerd Schicketanz

Art Dircctor: Nora Obergsschwander

Designer. Nora Obergeschwander

Dlustrations/external: Thaomas Paster & Holand Varlaufar
Clignt: New Irontisr Group
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Deep process
integration

Intelligent
Portals and
big data

Business
Innovation

of New Franter Girnups
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AM ANFANG
WAR DIE y
KIRSCHBAUMBLUTE

Book design for the exhibition of artist Gabriela
Oberkofler at the Henrenhans Edenkeoben, a private art

space.

Designer: Philipp Hubert and Sehastian Fischer
Creative Director: Philipp Huber! and Sebastian Fischer
Ant Director: Philipn Hubert and Sebastian Fischer
Company: Hubert & Rscher

Client: Hemrenhaus Bdenkoben

AM ANFANG WAR DIE KIRSCHBAUMBLUTE
GABRIELA DBERKOFLER
HERRENHAUS EDENKOBEN 2012
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THE
NANTUCKET
PROJECT

Premiuwn spirit packaging and almanac for The
clat Proje

an annual gathering of some of <

Eight Distillery, & mi makes a
of hand cralled pr
whisky balch using only na
for the evenl. The Marmucket Proiect and Triple
are I Lhe d ion business. One di deas v

the other distills the finest spitis.

Al J...—H.nn:n_u 5 BEDE0

Tne chalenge was Lo creale bwo unique gifts from this
special event thal would Dnp nrices that have

seen it &l sush as . Larry
fewe. T'ne picces nesded wo eflect a

Tiorbacaey, Bve En

T-cloweloping, moderr
We achieved this by oreating someth th a nod to
Lradition and history but wilh an eye on o distunet
voier for the future

rranization,

Designer. Idichae! IMercar-Sron
E Seatt Busc
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| do not think
Snowden was
a patriot.
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SCHWALBENSCHWANZE,
MOSAIKJUNGFERN,
TOTENGRABER;
ERDHUMMELN UND
SCHMEISSFLIEGEN

" GABRIELA OBE

SCHWALBENSCHWANZE,
MOSAIKJUNGFERN,
TOTENGRABER,
ERDHUMMELN UND
SCHMEIBFLIEGEN

Book design for the artist Gabriela Oberkoller published by the ZF Art
Foundalion, The fine, intricate animal drawings are cenlial (o the adl, s¢
care was taken to display the important details of the drawing. The book
n design.

ilipp Hubert and Sebastian Fischar
Croative Director: Philipp Hubert and Sehastian Fischer
Art Diroctor: Philinp Hubert and Sebastian Fischar
Company: Hubert & Fischer

. ZFF Ari Foundation

ographer: Katja Bode, ¥rank Kleinbach
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TO0 MY
FUTURE
SELF

To My Future 3elf, a collection of hand hound booklets,
nartates three defining aspects of my life that together
establish me as an incdividusl - design, travel and my
outlook on life. The content is a compilation of excerpts
and quotas [rom personal journal entries, life lessons,
tweets, goal lists, bucket lists and other personal pieces 1
I've decumented aver my life. The photography |
illustrating the covers and spreads reveal a spectrum of 1
imagery painting my early childhood up o my Tecent |
travel experiences. The publication hopes Lo invite
eaders to openly explore my story, my values and the
development of me as an individual and as a crealive.

Designer: Jiani Lu

SO ENTURE SELE
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THINGS {AYE LEARNED THADUEH MY FRAVELS 10,13 {

STARTING FROM SCRATCH IS
EASIER DONE THAN SAID.

B : ’ _
| ON'T LET SUCCESS HALT . s
Il - YOUR CHASE FOR EXCELLENCE. | | fro i
I B = ol !

WORLS OF WiS00M TO MY FUTLAE SELF RO 04

BE COMFORTABLE WITH THE IDEA OF
| BEING UNCOMFORTABLE,

e 0 ety s, ot e sl el

el s ol

S CEER
T SRS UR—— —————i _—
. i oo fenpis
|
I
|
THINGS | HAVE LEARNED THROUGH MY TRAVELS NO. 13 |
STARTING FROM SCRATCH IS
EASIER DONE THAN SAID.
|
¢
|
“The easiest part is booking that fight, packing your bags ¢
ting off. The difficuls pare i esting yvar mind accept the at
and pour our energy into
b analyzing every trivial dotail imvolyed in making that mov

the allure of moving abroad has been so exhauseed andl it
it na longer appeals a5 a rational decision.

Dan't let financial security, your curreat job, family or a §
weight in on your decision, This s a decision you need to
yourself for yoursell

LIVING LIGHT

LIBERATING MOMENTS
I'EXPERIENCED IN MY LIFE.

DECENBER 2011

o= 5,000 FEET 1M THE IR VARADERD. CUBA
v LOGKING DUT DF PLANE UNPLUGGING FROM
WINDOWS. TECHNOLOGY FOR A WEEK.

Whit do you o vilien you've reached your goal and ¢
excellenca? You keep 1 Qﬁ.ﬁiﬁ‘ﬁn

il 1 i

_a .
o s o cossoads o s bt

i

oy 2013
TOHONTD, CAADA DUBAL, UNITED ARAB ENJRATES
QUITTING A 4 YEAR LONG LEAVING MY CITY, FAMIEY
RETAIL JOB | DESFISED. AND FRIENDS BEHIND TO

WORK ABRDAD.




BLUA e L a 1 ANXIETIES AND FEARS FUTURE-ME BETTER HAVE TAKEN CARE OF

4 ANXIETIES AND FEARS
I NEED TO CONFRONT.

20 0 MY FURE SELF |

=

What do you do when you've reached
excellence? You keep moving Success
ncy. You are the paver to your road |
destinarion and start paving a new rout
ing and to pever stop at a standsill, Ki

splored lands, to ¢ ds and to

How we decide 1o approach handling our feurs is entirely a choice
of our own. We can chose the remain learful of our anxieties and

process of improvement. It aetively challenges me, incites me and
thrusts me into the unknown. 1 believe we can learn and grow as
creatives by understanding that our fears can be an influence of
positive change.

THU VIEN
HUBT

T e e e— - LS A AT AN AT AR el s o

ﬁ....,:_::e_.es_:,.s:.::, :u
DEPENS O HO DNE
AUTYOUTSELF.
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WHAIWHA|
GRAPHIC
PROJECT

Whaiwhai is a new travel guide concept, & sort of
treasure hunt that combines a game with the
exploration of a cily. Hangar Design Group design the
graphics [or this cool editorial project.

Designer: Hangar Design Group
Tlugirator: Hangar Design Group

Art Director: Hangar Design Group
Creative Director: Hangar Design Group
Design company: Hangar Design Group
Client: Marsilio

Photographer: Hangar Design Group

Frangeseo Mazzal

VERONA

WHAIWHAL
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The intention of the project iz 1o solve the uniecsssary

conflict between Raligion and psopiz. As & person wiho

has an eys on intemaiional issues, I can see there are

lata of cases, conllicls were cousa hy eanect and

misundsistanding of the Teligion athers belicved in. ”
Hance Twould like to tackle the issue a5 & graphic |
dagioner. |

Company: VOYRD |
; e Directon Hanson Chan |
stor: Hansan (han |
Dezigmer. Hanson Chan / Jason Chan
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— BARROS

BEATRIZ

This project aimed to map something. Something that T
have chosen: one of the most beautiful strests in Potto,
Almada Street. Also one of the streets with the most
angient and recognized commerce. The final object i a
catalogue with all the shops still available, & map to
guide people throughout the sireet, a chart with all the
diferent types of commerce-and also-a pocket book
with the name of the shops,

Design Agency: Another Collective
Creative Director: Beaifriz Barros
Art Director: Beatriz Barros
Designer. Beatrz Baros

Client: School Project

Grafics

£d. Nag,
o :ﬁ..?dl..&._m.l

Ruage Atmadg

Domingos

323 Cowh 5o
88 Zacoriay
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A BOOK OF
HAPPY
SOCKS

Designing & new promational plece for Happy Socks.
The main language that 13 used in the pisce would bo
Swedish, The slyle is focusing on the bold and
geametric look and fes] to match the style of the
products and the brand itsell. As well as the use of
colors to pull the print and the socks together. Ag the
brand itsel is fun vet simple, the purnose of this
promotionsl piece would be sending out the same
image to Lhe customers and to reach the most
impartant goal of this brand.

Designer. Jessica Lin

GRONKAL

01

HogySes
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[ T
SHENTONISTA
BOOK

Procuced for a ‘Ministry of Mavens' evens held by
Heineken mn cellsboration with Esquire Magazine, this
is & book that celebrates all the siylish people of
Singapore's CBD area Shonton Way who were captured
on the gureel photography site dedicated to them,
Shentonista.

As this 15 an exclusive book Lhas was solely printed for
Lhis event, clay was experimenied with to make the
cover & little more special. The ugage of tkis material
alse rellects the dreams of success thess people have
and striving Lo carve their name into the concrele
ungle

£nd just as these style mavans have brought colour to
an area that s inundated with dreary buildings and
sterile skyscrapers, the stoic cover is a conorete
doorway 1o a world of pages filled with colour. And
fust ag every big city has little surprises hiding in every
nook and cranny. so dees the world of the Shentonista.
Every fow pages hide a lap out, cut, collage and other
extza touches o surprise and interact with the reader,
makeng their exploration through Lhis onderful alternate
word of Singapore's CED a Fitle more delighiful

Company: Do Not Design
Creative Director Yan Da
Art Director. Yan Da
Designer: Yan Da

Client: Shentanista / Urilorm

0 NOI18O
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Dedicated Lo ehironicling
Lthe people, faces and
style at Shenton Way
(Singapore), Shentonista
|was conceived in 2011 by
|Darren Lee to document
and survey our imime-
diate landscape. Borne
out of a casual joke when
! ? friend lamenled how
it was impossible to find
stylish people at Shenton
- Way. il has since [eatured
‘over 500 people and
counting. Featuring the
lexeculive and corporale

pool in Singapore’s

~ business district, il
Thopes to dispel the
nmyth that office-goers
sand Singaporeans at

lavge lack style.
Encompassing more

than fashion, it
‘seeks Lo capture

personalities from all
walks ol Tife and more

" importantly- a certain

romanticism, humour
and lighthearledness.
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NERI
MAGAZINE

2017 15 a year of change and renewa) at Meri, One of
the initiatives is the revitalised joumal published by the
Neri Foundation. The publication is dedicated to
evenis, discussions and reseazch on the svalution of
the street furniture and lighting industries, The twenty
page publication, presented in a bilingual, newspaper-
like format, will be distribuled quarterly with the ai
instigating a debate ketween the cempany and its
audience of architests and lighting designers.

of

Makio Hasuike starts the new series with an interview
aboul his manifesto of product and induslrial desigr. In
addition, there is a [eature on the [our lighling systems
degigned by Hasuike, that will be unvailad to the

public at the Light + Building fair in Frankfurt.

Agency: Thomas Manss & Company
Client: Neri

\
|

e

Wi e yeutning
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TOMORROW
01

To create an intarnal Trendbook published twice a
year, that both in shape and content can be used as
source of inspiration on trends in music, fashion, retail,
art and sociology, Just like a chameleon the publication
maintains its shape, bui constanily change appearance
ta it into the surroundings

As the edition is limiled a speclal hand made
bookhinding is chosen giving unlimited possibifiles to
conglantly experiment with new paper cualitios and
other materials ke leather. 'I'hus it's possible to
develape a unique product that offers the user a new
sensudl experience according to the overall theme
through the many different arlicles,

Scandinavian Des:

Overall Strategic Creatve
Responsihie

Per Idadsen

Creative Director / Partner
Jesper van Wied,
Strategic Creative Director / partner
Anng=metta Hejland

Acco frector / partnor

Project

Trend Publikation

Client
Bastsaller/Sryle Co

Awards

i Papyrius Award

Creative Respons
Per Macdlsan

Project Management
Anne-Mette Hejland

Production
Christian Breencier

Lring
Scanprint

Book Binding
MajgrenseBi
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TOMORROW
02

The Assignmenl.

To create an internal Trendbock published twice a
year, that both in shape and contenl can be used as
source of inspiration on trends in music, fashion, retail,
art and sociology. Just like a chameleon the publication
maintains ils shape, but constantly change appearance
to fit into the surroundings.

As the edition is limited a special hand made
bookhinding is chosen giving unlimited possihilities lo
constanlly experiment with new paper qualities and
ather malerials like leather. Thus it's possible to
devolope a unique product that offers the user a new
sensual experience according Lo the overall theme
through the many different arlicles.

Design Company
Scandinavian Designiab

EResponsible

Per Madsen

Creative Director / Parter

Jesper von Wieding

Strategic Creative Director / pariner
Anne-inette Hajland

Account Director / partner

Project
Trend Publilration

Client
Bostsalier/Style Counss!

Awards
Danish Papyrus Award

Creative Responsible
Per Madsen

Hlustrations
Genevieve Gauckler

Project Management
Anne-Matie Hejland
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TOMORROW
03

The Assignment

To creale an internal Trendbook published twice a
year, thal hoth in shape and content can be used as
source of inspiralion on trends in music, fashion, totail,
art and sociology, Just like a chameleon the publication
maintains its shape, but constantly change appearance
to fit into the surroundings, As the edition is limited a
special hand made bookbinding is chosen giving
unlimited possibilities to constantly experiment witl
new paper gualilies and other matedals like leather,
Thus it's possible to develope & unique product that
offers the user a now sensual experience according to
the overall theme through the many different articles.

Design Company
Scandinavian Designlab

Overall Strategic Creative

Respansible

Per Marlsen

Creative Director / Pariner

Jespar von Wieding

Strategic Creative Diractor / partner
Anne-meite Hajland

Acoount Direclor / partner

Project
Trend publics

Client
Bestsellei/Style Counse!

Awards

Clio Award Bronze

Epica Award Bronze

D&AD Award Special Selection
Joseph Binder Award

reative Responsible
Per Madsen

Project Management
Chrisiina Orth

Production
Christian Bresnder

Print
Scanpring

Hook Binding
Majgren’s Bogbinderi
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Marten A Rygh Sx
Lyen Wargelana

| Nicojetts Aveni
[ :Eilssbetta Trussont

ARCHITECTURAL
PROJECT
BOOKLETS

Thig editorial project was developed as a presentation
for an architeclural project named "Urhan Regeneration
and Social Houging: Fogsheim Borettelag - & case study
in Oslo®. Our intent was to display architecturs with
dilferent media, including video interviews,
pholography, snd printed booklets. The four
publications were used to discuss work with our
Professor and 1o develop our architectural proposa’,
during the vreparation of our diploma project.

The booklets explore different phases of architectural
design and include a broader research on Norway, Osla,
sociology, psychology, history ang Urbanism. Original
drawings of the building to be renovated are included,
The research was conducted during our semester as
exchange smudantg in Calo, in librares, through real-lifa
experiences and interviews, living the city life.

Creative Director: Nicoleita Aveni, Elisabstta Trussoni
Designer: Nicoletta Aveni, Elisabelta Trussoni

Client: Diploma Project, [UAV University Rigenerazione
Urbana

Oslo
ireport
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e e T
HOME /

TOP DRAWER
SHOW

Positioner alongside Top Drawer, Clarion's aleady
successiul giftware event; HOME offers an inspiring
selection of stylish, high cuality interior accessories,
lghting and occasional m:iﬁﬁ chosen [rom hundreds Design company: KentLyons
of the besl. design companies in the UK and Europe. Client: Clation

Kentlyong degioned the identity and event materials Phatographer: KentLyons
for HOME. The logo is a laid out as if looking through a

window inta & home, It also portiays the brand as

stylish, fresh and innovative.

Designer: KentLyans
Art Direator; Kentlyons
Creative Diractor: KentLyons

Kentlyons were asked design the Home / Top Drawer
cambined show al Earls Court. We created a 90 melre
entrance tunnel that leatured typographical messages
and praduct dispiay windows that gave the visitors a
preview guide to the producls on display. A key part of
the job was to create an overall show identizy that
united the two shows and allowed them to exist
happily in the same space

JANUARY BOL3
2, Likoon

“WONDERFUL, AHEAD ,
OF ALL OTHER SHOWS
OF THE SEASON”

BILLES MASSE, LA mHmenmﬁm. RRETRY

5
=
]

]

ACCESIRRTES, KTTOHEN DINING.
B0FT FURNISHINGS/ FURRLTURE &
LIGHTINB/BLASSWARZ /REW THECHT

“Lingi Mo 1 guely
r?qun.aﬁg%!ﬁn e mmunb_

E THAN JUST
RADESHOW

EXCLUSIYVE HRANDS YOU
CAN ONLY SEE AT HOME
LOLLECTION, RIDTHER:

L PEBIARY TRATS (EVA SOL0/

FERH LIVZUG/RINID-QESTEN
ik ADLER/FATACY/ ALESSTY
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PURGE.

Purge is a magazine concepl crealed Lo complement
the art and fashion industry. Tt will serve as a source of
inspiration, and a platform to honor the greal artists oul
there. The magazine is based on a contemporary wisual
language and plays with large images and typography
to reach oul o the modemn and timely of readors.
Strong contrast in the consistent red color

awe Stormdal
am Lowe Stormdal
Design company: Stormdal

Client: Purge.
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HUNDIA

"For the last Shirty years, both Mr. Bethlenfalvy and WMr.
Bonta apent a great deoal of time discoverag the w

ral and nistorical connes 5 hemw
Hungary ang the Republic of India. They managed to
eslablish a matual intresl rom both sides througa al
thase years of work, [tem which this hook emerges as g
ahors resume of this wonderful jourmsy. Wilh the proner
premres and care, Mr. Kiss made this ine & troly
amazing piece of graphical [Gaspar Bon

leveled o

ni- Gisper Honla
Desinin Agency: kissalkios
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INFOGRAPHIC

This iz a redesign of the danish magazine
‘MagasingtKuns:”. The magazine is published 4 times a
year, Spring, Summer, Autumn and Winter. This was a
good opportunily 1o make il more collectible. The "flap”
on the fronl page can ke ripped off, 5o the art itself can
e the identity of the magazine. This will make it last
longer and sit the bookshelf.
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Dasign Agency: Henrik Ellersgaard
Creative Director: Henrik Elisrsgaard
Art Director: Henrik Ellersgaard
Designer: Henlle Ellersgaard

Client: Schoo! Project
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Culture The Austrlia-indonesia spying row
Musi¢ Inda-American band RECG

Foad The history of the birthday cake
Fashion How to wear a pair of jeons

Traval Five reasons to visit the Gold Coost

B

A cause for

Celepratio®

oy

70 BAD HABITS
THAT JAKARTANS MUST
ERADICATE THIS YEAR

Fra




HELIDAY
DESTINATIONS

2014's
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TRANSWORLD
SNOWBOARDING
FEATURES

With the aim of creating editorial layouls as progressive
as the riders and photographers who produced them,
we wers tasked with creating fresh formulas for
showoasing eutting-sdge snowhoatding and lifastyle
content for the magazine.

Company: Wedge & Lever
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We re-designed the editorial m%m:amucmm of the
publication Lo maximize the users experisroe wilk the

photography and give the editorial voice a
complementary visual character.

LONG IsLAND
ny

Company: Wedge & Lever

BUTER BANKS
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TRANSWORLD
SURF
COVERS

In late 2011, we were hited to re-design TransWorld
Surf magazine. Our objective was shifting the creative
direction Lo supporl a photo-driven editorial mocal
while breathing new lile into the magazine format. The
Intended result; sophistication that doss not take itself
too serously, An immediate increase in markei-share
proved the re-design was successful and il continued
gaining until May of 2013 when the publication was
purchased by its main competitor and suhsequently
shui down.

Company: Wedge & Lever
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CREATIVE
PROCESS
JOURNALS

reative Process Joumnal {CPJ) is & mandatory
requiremnent for all students at LASALLE College of the
Arts, Singapore. The CPJ houses all my thoughts, lsssoms
Tzarnl, and delailed documeniation of my design
processes, Having a CPJ iz important as % aorves az a
record book to check back when you are unsure of past

experiments you have done

I decided Lo separate my CPJ inlo weeks and mads
them into handy A5 sized booklels instead of a singular
hock as it allows me to practice my layout, ilhstration
and typography skills. Each weel's CPJ is different in
torms of binding, layout and illustrations. This made the

tiring process of documentation fun and it showcases
my skills at the same timel

Designer: Ella Zheng
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ORCHESTRATE
FASTER
GROWTH
HANDBOOK

‘Orehestrate’ deals with the concept that business i3
too complex for senior leaders to cary the load by
themselves. The hook explains how seniar leaders
within Jarge organisations can empower their
colleagues to lead without title’, Nurture a culture
where leaders wathout itle step up: through ceaching
and feedback:

The brief required the handbeok to. have the feel of a
personalised notebook, Bursting writh illistration; 1t
would have an erganie and hand rendered feel, with
drawings, doodles and hand written notes
gomplimeniing the printed text, with the main themg
being personal grawth

Companyz tha Unimawn.
Designer: Pretesh Mistry
Glient: Tools for Leading Change Ltd
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WHEN
TALENT
SHINES
HANDBOOK

Whnen Talent Shines iz a handbook with one simple aim
- find, retain and develop other leaders within large
organisations. We ware briefed to design & boolk that
would breathe life into the subject of talent
development, ITand drawn and digital ilustrations were
uged to creale engaging and memorable visuals that

are a world away [tom stully corporate manuals.

Company: th3 Unimown
Desiqner: Protesh Mistry
Clisnt: Tools for Leading change Lid

yaurawn
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ATOMIC
SUNSHINE
EXECUTIVE
COMMITTEE

Tho arf exhibition 'Into the Atomic Sunshine - Post-
War Art under Japanese Peace Constilution Article 3"
in a climate where the Consmtution is faced with the
possibdity of it being revised, attemnts to raise issues
and awarensss of the influence of the peace
Comstilulion which played an important ole in shaping
post-war Japan and its influence on the Japannse
peaple, and the reacticn of pest-war Japanese art. With
red and white colors which symbolize Japan, she sach
ol these designs locks chactic, but as Articls 9
influgnced the reconstruction of post-war Japan, Lhe
whole design creates the order as "the ane”.

Company: Alzawa Office

Art Director: Yukihike Alzawa
Desigmer: Yuldhiko Alzawa

Director: China Nagata

Client: ART-AID kxecuiive Commitiee

L e
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NEW YORK /
AMSTERDAM
POP UP SHOW

We've designed and silkscreen printed postors and
ilyors for an exhibilion with artists fram Armsterdam
and New York, We've created 16 unigue {lyers by using
the poster design as background layer and printing the
fyer information on tap

Creative Direcior: OKZ00

Art Director: OK200
Designer. QK200

Clienl: Gallery Peter Klashorst
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ROCKER
33

FPostars that were designed for the club Rocker33. All
posters are A2 format and have heen offset printed
Each layout is based on a layout grid. Three points
wiere important hete: first the logo should have a
petmanent place, second the date should be a stylstic
device and third the arlist should be al the center of
the poster design.

Company: Gold & Wirtschaftswimnder

Creative Director, Julia Kithne, Christian Schiller
1t Director: Julia Kithne, Christian Schiler

Designer: Julia Kithne, Christian Schiller

Jlub ROCKER 33

ROCKER 33



_ ROCKER 33 ingEse

SUPPORT: MANUEL BURGER

DIALEKT EV. _um.ﬂmmz._._mmq
EXZESS & KONTROLLE
e

INT. GIGDLO REC, LOS ANGELES
SURPORT; THE CLUBKID, VISUALS: VJ Z_ZC_A.,.,,.,.

1K7 RECORDS /BERLIN

“MUBPORT: ALEXANDER MAIER

ROCKER 33 5

| ROCKER 33 2550

ROCKER 33

BOSTRO PESOPE
MUALLEM
FLORIAN EHING

CHRISTIAN SCHILLER

ROCKER 33 i
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ARCHIPEL
FESTIVAL

The design explores the themes of different kinds of
stones as & metaphor for categorizing the many objects
of the world Indexing for 2012, and electricity for 2013
The images are produced o rellect Archipel, a
contemyporary mugic festival in Geneva, Swilzerdand,

Creative Director: Base (formerly GVA Studio)
Art Direclor, Base {formerly GVA Siudio)
Photograph: Regis Golay

cfent: Fastival Archipel

Archipel —

17-23 mars 2013 Genéve
Maison communaie de Plainpalais

Archipel—

MIGROS

.ﬁ,)

Festival des musiques d'aujourd'hui
Elect
17-23 mars 2013 Geneve
Maison communale de Plainpalais

miGRoS

on communale de Plainpalais
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FUERA ianss
DE B
SERIE

'Fuera de Serie’ exhibition graphics i

Design Agency: Marnich Associates
Creative Director. Wiadimir Marnich
Designer: Wladimir Marnich

Glient. Centro Centro. Madrid

COSAS QUE
EL DISERNO
PUEDE CAMBIAR

CENTROUIND

€IRELEE DE CULTUAA Y SIUBAAT

THU VIEN

COSAS QUE
EL DISEND
PUEDE CAMBIAR

16.82/81.09

Tomds Alonso

Markin, Azua

Bcxsy ‘
Alvara Cataldn Oe Ocdn
Curro Claret

| Estudio Campana

. Guillem Ferrdn

Front. |-

Jaime Hayan

Helld Jongerius
 Tomas Kral

Hax Lamb

Marcelo Rosenbaum / Pedrita
Florie Salnot

1ten & Baijings
Mithael Young

e

G CENTROMINGS |

JLOGLIA  cinewee os cuuTura  Ciuoananin




CENTROHLNID |

COSAS QUE
EL DISEND
PUEDE CAMBIAR

Alvaro Cataldn De Otén

EL DISENO
PUEDE CAMBIAR

s
i

16.02/81.89

i yaum / Pedrits

1]
rr—
s 16.02/01.89
el
e _"~ >
Fem—
[E=—1
T—
—
|
—_

il CENTROYINTD

— FLONAEIE cer s o conma s Wi

-aakinihe




210

AIZAWA
OFFICE
PORTFOLIO

[LIgE

O
L.—nu..—.:

Lt s

The portiolic which Aizawa Office imaged o assomble

for one design.

Layoul by hoth

lit

Company: Aizawa office
Art Diractor: Yukihiko Alzawa
Designer: Yuldhiko Aizawa

e Lhe poster slze of paper and we

express material more of a visual design

AIZAWA DFFICE HAS MET LOTS DF WORKS

THROUGH "DESIEN"

~BRAPHIC, EDITORIAL, SIGN PLANNING,CI AND MORE
AT HOME AND ABROAD SINCE 2004,

WORDS AND COOPERATION FROM

VARIOUS PEDPLE MADE UF BUA "DESIGN".

WE WOULD LIKE TO MAKE MANY PEOPLE HAPPY
THROUGH DESIGN,

AND WE WOULD LIKE TO BE “HAPFY® TOD.

THIS IS "DESIGN" THAT WE THINK AT ALL TIMES

W TIINK
“DESIGN” IS
TO SHARE “HAPPI
WITH SOMEONE.

a z AlZAWA BFFICE

#PEEEE

LN ATOMIEA A ans.
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POPDESIGN
FESTIVAL
POSTER &
FLYER

For Lhis poster / flyer set we ware allowed to do what
we wanted, so we did what we like best. Croate a
custom type and play around with paint

Company: YAWN
Designer: Sandra Orefling & Annika Janssen
Client: Heimatdeosign
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MULTI
EXHIBITORS

The exhibition was held in 2012 by the group of Art
Direction, NTNU, Their works creatively represent the
unigue strong paint of all exhibitors. Thus, the poster
emphasis the multi-main visualg with varieus typeface,
geometry image and logotype consisted of seventeen
kinds of size squarss. It seems conflict and harmony lo
tell more stories aboul these works.

Company. liaoweigraphic (L/g/s)
Creailve Director: Wet Liao

Art Iractor: Wei Liso

Designer: ECHO CHENG
Client: NTNU
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A SERIES OF
POSTERS FOR
THE STU
THEATRE

My goal was Lo create a series of posters for very
differemt theatts plays. I have choosen The STU Theatrs
repertoire becausa il is my favourita one. I have
choosen photography as a merging means, as well as
using & thing as a metaphaor,

Designer: Katarzyna Zapart
Jient: thesis work
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ECOLOGICAL
AGRICULTURE
FROM
VALENCIA

optimisation of the resources as regards Lo the ink,.
caver and making.

Design company: Insignia Creative

Creativa director: Josa Ignacia Alvarez Carratald

Art director: Jose Ignacio Alvarez Carratalé

ssigner: Jose mmHmBa ,b.nm@n Carratald

Clisnt: Ecological A e Association from Valencia
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NUVA
PNEUMATIC
VACUUM
ELEVATOR
CREATIVE
CALENDAR
DESIGN

Building a exmquisite taste for Pneumatic Vacuum
Elevators, the exterior uses the same cylinder shape as
Lthe product. In the calendar, we usad 2D landscape as
the basic design, extending cight visuals with the lext
put forward in differsnt meoods, and has it'a own
menthly product inlreduction, so besides making the
calendar useful, the product also has it's own marketing
funetion and cemmunication,

Cumpany: Onshow AD

Creative Director: Owean Yuan

At Director: Owen Yoan

Designer: Sean Yang

Client: Goldlen Friands (GFC, LTD.) Corp.




VIDEODREAMS EP
WET PAIN"

Videodreams are a North Italy-based indi
their first EF Wet pain we designed the whole

1. For

packaging, printed on Fedrigoni Savile Row Plain
White, and the litdle poster ingide. Thera were three
combinalion of pictures in three different covers

fetures with our friend and
o Ferrari

We alsa took the
photagrapher Fec

Designer: TWO
Client: Videodreams
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THE BEAST

Graphic Designer: Jethro Lawrence

Editor: 'orasa 1an

Packaging: Adrian Pianic

Copy: Marin Curack, Sinead O'Sullivan, Rivia Tan

Photographer: Cliver Kovacs

Clien{: University Project at the University of Technology
Sydney

Ag part of a multidisciplinary group project we
produced & magazine with a focus upon Sydney,
Austraha Visual Communicators, Interior Designers and
Industrial Designers ook part,

Manifesto: Beauty and the Eeast magazine is an
explaration of public space . Sydney. We ask
ourselves: how is public space perceived and defined in
a city? Why is public space public, who owns it and
how is this defined? What are the boundaries, if any, of
public space? Beauty and the Beast allempts to
investigate these questions and notions of epace by
seeking out the most abswact, peculiar and accidental
of spaces throughout Sydney, and while seme exist in
the public eye, others lurk fust out of sight.
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CANAUX DE
LA MODE

Les Canauy de la Mode is an internaliona platform for
networlang and ao-crestion, comecting Dulel fashion
designers and French couture craftsmen on hoth
crealive and business levels. Mainstudio desiqned the
fuilicalion that accompanies Les Canaux de la Mode's
exhibitions in Pars (July 2011) and Amsterclam
{Weverber 2011)

The design of this publication 15 (alof an nvertad
newspapet. The maide pages are the cover and
Lackpage, and vice versa. 'Uho publicatior an he
approached forn two sides: starting with the end
resills - Lns [nal co-creations made by tao crafimen
and fashion designers - or with the proces. The
rasphery cover is g aleencs Lo the sams colourcd
curtain that hi 1 the soiual exhibition, ssparating
the ateliers - progess - and the exhibilion - esulls.

Designer: Bdwin van Gelder

Art. Director: Edwin van Gelder
Company: Mainstudio

Client: Orang Frog Feent Production
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SQTHEBY'S
COLLATERAL

Careers Brochure:

Careers information brochure designed to be given to
new Sotheby’s Institute students on their induction
day, Clear and blue loiling gives a sophisticated feel to
reinforce the premium nature of the institute.

Laterature:

Sothehy's Ingtiture of Art s the leading art institution
in the UK (and indeed the world). Specialising in
several key areas incliding Art Business, Fine &
Decorative A, Contemporary Art and Photography,
their communications need to he well structured, easy
to understand in order to communicate with an
international audience,

We designed a new lock and feel for a full range of
sales and supporting collateral with a visual and

maintain consistency, Collateral included course flyers,
brochures, invitations, posters, surnmer study
promotions, newsletters, HTML emails and work oo
thelr main website

Design Agency. Ascend Studio
Creative Direcior: Paul Croxton
Art Director; Paul Croxton

Destgmers: Paul Cioxton, Matt Le Gallez
Cliens: Sethebys Instituie of Art

SHORT COURSES

JANUARY ~ JULY 2012

,Cam

£ N 0L,




IMASTER'S DEGREE
FOSTGRABDUATE DIFLOMA

SERTEMARR 2013 ~ DLTORER 2012
i i 7

MOﬂTva.W [ |IMsTIYUTE BF ARE.

Sotheby's | hemresras:

ORIES OF LISERS

CONTEMPORARY DESICN

MASTER'S DEGREE
PGSTGRADUATE ‘Umm‘D?_D
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CLAIRE AND
DAVID
WEDDING
INVITATIONS

When designing Claire and David's wedding invitations
and programs I wanted to keep it elegant and classy
just Hke they are. All the flowers were hand illustrazed.

Creative Dirsator: Belinda Love Lee
Art Director: Belinda Love l.ee
Designer: Belinda Love Lee

Client; Claire and David Ross




STEENHUIS
MEURS

SteenhuisiMeurs provides advice or

assignments, particululy on how to reintorce the |

existing quality of a buillding or a location. It employs 7

architects, landscaps architects and srchitactural

historians. 7 %
|

STERRHUIE T

ransiormation

700 0
| and

The starting point of the nev
and zoom out. Literaly the archl
landscape { uthan struelures. 1L a'so inchides ther

working method: research in archives ang a detaled

vigian of the biggar picture. The logo hag & |
[ynolgraphic version and f version which s made of

only images In all forms it provides a recognizalie

shyle,

Cormpany: Beukers Scholma

Cra sotor; Bevkers Schivlma
Art Divector: Beukers Scholma

Hoar

or: Benleers Seholma
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WHITE
HEAT

While Heat was a temporary art project space based in
Sluttgarl. It showed exhibitions by internationally
knowm arlists, leclures, discussion series and
arreenings, For this project Gold & Wirtschaftswunder
developed a strong Corporate Design and designed al
Communication Tools. A very important part of the
communication whore magazines, that provided the
program and background information. These were
printed with white colour in silkscreenprinting on
brown paper. They could be used as posters as well.

3 Brochures, 1-colour white on brown paper, 8 pages.
Each 300 copies.

Company: Gold & Wirtschaftswunder

Creative Director: Julia Kithne, Chiistian Schiller
Art Director; Julia Kithne, Christian Sohiller
Designer: Julia Kithne, Christian Schilier

Client. Dialekt Kunstverein
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FONTANA
FREDDA

A story behind the foad, a world of cultures, traditio
and vahies. g

Because the knowledge about food is rarg
Because people who sell food dos
it.

Because if we didn't,
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MY
FAMILY
TREE

The family tree is & persenal joumsy, learming abows the
pespie who make U my fEmily & possible finel attempy
&t dogumenting memories, photigraphs, stores, peepie
and places spenning different periods of (ime, Ualng
maps, | natigate myavay o the places Tivani to shidy
“and explare’ my enfieg famity s spread before'me, 1
merely plage Iy hnger on thoge seldom disguesed;
interesting pazis: T ehose five subjasts which are
remsiated anel five double slided maps- onalelde is
Inforrmative; texi dependent and contains memories of
differant pecple, The sacond aide 1S my inletpretation
Sf the fst side; 3t is peisonal &nd malntains the
dynanies betweesn mie, my family, smd the Dlace Farm
Genneciing Hom,

Designer: Hila Ban navat

Art Directar: #iin Ben-navat

Destgn company: Fhia Ben-naval Desion
Phetographer Roy Kriediman
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POPUP e i e
BROCHURE

Comnpany Profile Tipografia San Martino devoloped on
the topic of environmental sustainability, Natural
elements’ issue, designed with a pop-up use, draws the
company profile in & geometrical way.

——
CER

TIFICAZIoNE

Fag

Desigmer: Dajana Ferrard

Art Director: Luca Di Mira

Creative Director: Alessandro Marani
Design company: Kalimera

Chient: Tipografia San Martino
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WINDOW |
FARMS
INFORMATION

Ee DESIGN BOOK

‘s personal project is inapired Ly Lhe orban farming

nel bound book acts as a Teierence

mevernenl, The
quide o indoor, year roand, urban famming method,
Windew Farming wewrw windowlarms.orgl. The ook
visualizes various tyoes of data and mstruotions
covering everything kom assembly to meuniing o
soming up with a growing plan.

The book was designed with ths lntent of being an all
in-one guide educsting new uban farmers on the

of owning & window farm uni.,.
book with &

ell Lo be

progressil
Though rather
tachnical manual-esgue 200
wiore of o keopsake. Something like a parsonsl progress
“nal as it guides [est-Lims urhan farmers from set-un
1o fermmgr a growveing plan. The fold-oul posters,
ilustrations. informeasion graphics and interaciive :
gardening jouwrnal, logethor create a tesding cxperiance .
that iz ntaraclive, playhdl and experimental

T apnroaching

1t inwites U

Designer Jiani Lu
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PALINDROMO #3 -
SOCORRAM-ME
SUBI NO ONIBUS
EM MARROCOS

The purpose of Palindromo is to promote the partfolio of
Rona Editora, a traditional company in the ¢
industry 'n Minas Gerais. A flexdble format was created
for the publication and nterdisciplinary collaboration
was proposed [or Lhe production of the content of each
adition. Digtinet types of paper and linishes were
chosen in order to present the diversily of graphics
services and the richness of the discussion. Palindrome,
the name given to the project, comes from Creek and
medns repetition or return. Each year a new trail, path,
a new way ol publishing words and images, another
method of “wriling" and “reading”, of recording and.
leaming is launched,

Company: Greeo Design

Creative Director: Gustavo (reco

Degigner: Zumberto, Tidé, Fernanda Monte Mdr,
Ricardo Donata, Leonardo Rogdrie,
Ana Luiza Gomes, Lorena Marinho, Diego Belo,
Bruno Nunes, Fidvia Siqueira, Laura Scofield,
Victor Femandes, Alexandre Fonseca,
Vanessa Nakashima, Allan Alves, Dani Piros

Collaborators: Alexandre Amaro, J8 Vasconcellos,

Designlandia, Eduardo da Josus,

LAB Design, Nemer, Marcelo Drummond,

Marina Cota, Martuse Fornaciar, Ha

Renata Alencar, Ronaldo Fraga, Weber Padua
Clieni: Rona Editora
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VINTAGE BY
HEMINGWAY FOR
GRAHAM &
BROWN

A promotional pack designed Lo promole the launch of
4 new wallpaners by Grabam & Brown The collection
wad launched at the Hemingways' award winning
Yintage Fostival, whigh was hosted over 4 days 4l
Londen's $outhhank Centre. Kacn design pays tribure
to the Festival of Britain's 80th anniversary. The pack
ircludes four booklets, each talang it inspiration from

4 dilferent decade: Deco Diamond’ celobrates thn
glitlering jazz high life of the 1930s; with distingt
medernist graniie influences 'Grd’ Is mid-century
18805 enie; Toopy Lines' heralds the anti astabishment,
free-tlowng style of the 1960z snd ‘Do ihe Stelol
capmures 1970s glam-rock with a hint of Space Odyssey.
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DUST
RECORDS -
SINGULARITY

Inspired by Pater Sayille's love of experimentation and
abstract graphics. The project explares abstract
graphics and the use of materials such as acrylic and
saw-dugt to represent the philosophy of the fictional
ecord company.

Designer: Shannon Lim

DUST

RECORDS

DUST
RECORDS



QAVILLE

!

B 0 o SINGULARITY
e - N
%
B _ A
| .
RELEASE _
PARTY N
1
= THE DEAF INSTITUTE

MANCHESTER, UK
9 OCTOBER 2013

DUST RECORDS
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THE
DEPARTMENT

‘The Benart
WWINNEr &b the Ve

o
SIMON JAMES
DESIGN

“ HERE GARDEN BY ROYAL VKB ** / “ WGODEN TORCH * JONAS DAMON
# HAWK CHAIR® SIMON JAMES =/ = WOUD UTENSILS BY ADONDE *+ /
= HANNO THE GORILLA * DAVID WEEKS “* / * TORCH LIGHT * SYLVAIN
WILLENZ " / * KINGS & QUEENIES PILLOW CASE SET ™ / * THE CRATE *
JASPER MORRSION ™ / 7 TABLE TANK" ALEXANDER TAYLOR
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PATRICIA
SOLARTE -
WEDDING

Tviro. people joining, in this case, one from Colombia
and the other from Zurich, The invitation shows these
ways of joining. The teader gan choose the spanish
way (left) or the germnan way (right). Both ways amive
at the same place, the union

Creative director Raquel! Guevedo, Diego Ramos
Art ditector: Raguel Quevedo, Diego Ramos
Designer: Raquel Quevedo, Diego Ramos
Lompany: Estudio Ragusl Quevedo

Client: Patricia Soiarte
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- Wisiwyg Communications in
eollabaration with Neha Tulsian

ci and dialogue
nd partner

x m . — Z>O— Z m Re-Imagine s an on-going ras
" init 2 i

— Z U — >l C x G ia and the UK, which works toward Creative Direc hi Harlalka
Te-Tnagining a mutally beneficial relationship that Ari Director: Neha 1
OC _ll—lc x}—l values the past while seeking to define the future Zor Designers: Neha Tashian, Shain Worah, Fulak Bhamagar
these two countries in the 21st century. Client: British Couneil

x m—|>l—l— O Zm The chalenge was Lo communicale e onsand a hall
—Z l—l—l— m year long research effort, in a Janguage, which paople
[om bolit countries could squally relats to :
N A ml—l Stamps are mimuscule but powerful dlustrations of the
cumulative achievements, cwture and history of
O m Z I—IC m< respective country. So forth, to depict cross-culiural des
“netween Hritamn and India; we crealed & collzction of
‘stamps Lhal juxtapose culluel counierparts Eg. Dandel
Craig and Amilsbh Bachohan, Thess touch upon

similarilies and also emphasize the diveraities of bosh
cultures.
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GRIMM A LA
CATALANA

Travelling exnibition that shows the differsnces in the Design Agency: BSPAING Disseny Grafic
original stories comparing them GRIMM Catalan versions. Art Director: Niria Farrés Liobet
Designer: Niiria Farrés Llobet
Client: Tanlagora
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DESIGN
CALENDAR,
TOWARDS
NEW
HORIZONS
2014

This calendary project was produced for Overthesign +
Trradiazioni Editor for the client the italian insurance
Generali SpA.

Tt offers an original perspective on the astral
constellations. "To navigate in safo waters must be ahle
o draw in advance the route to choose and follow
certain benchmarks. The sky and its constellations
have always been the symbol of this wlse course of
action.”

Rediscovered in a contemporary language of the
characters of the constellations arrows minors as
Andromeda Perseus, Orion, Herdsman, Ophiuchus,

Creative Director: Cristina Chiappim, Andrea Purgatorio
Art Direetor: Cristina Chiappini

Designer: Cristina Chigppinl, Giulla Flamini

Company: Cristina Chiappini Design Studie

Client: Assicurazioni Generall, Jtaly

2014
VERSO NUOVI ORIZZONTI

THU VIEN
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DANDY
STYLE
2014

Publishing as a whole creation reflects phenomenon of
dandylsm. Form of Lhe book is a fun, design jest and
irony. Cover with quilted fabric and a miror tag makes
the book look like an elegant handbag. Pages jump
from one side fo the other to give the impression of
continuous iransformation and something more than
just a book. Each page has a different letter in different
arrangement, but always decorative and beautified.
Various techniques have been used to the print
[inishing. Pale colors harmonize with melancholic
nature of the dandy. Text about dandyism and famous
dandy quotes woven info the composition as a
comment.

Designer: Ewelina Orlowska
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ON
LIVING

Nazim Hikmel Ran is ane of the greatest poets in Z0th
century wilh poelry translated into more than [y
languages. He spent 12 yeazs of his lifetime in prison,
just because of a poem he wrats. He is probably tho
one who writes the best posims on life ard Teedom. In
one of his bast pisces, 'On Living', he emphasizes his
passion ta carry on and says: Hewever and whersver
wa are; we musl live as if we will never dis.” This
posler is & homage to his great talent and bright soul.

Creative Director, Ozan Karakoy
Art Diractar: Ozan Karakog
Designar. Ozan Karakog

Clfieni: Salf
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HABITS

Habits s a n@wnﬁcb Enmﬂmabu Em uﬁnﬂn& &mﬂmﬂ Designer. Eve Warten

ety designiers consure (rends changed m.%.? .
goelety's expasire to the web?

The edvent of the Inieruet has made the job of
sonrcing inspitasion and ideas inoredibly easy for
‘designers. [n response the weh has ummﬁﬁ ‘hema to-
a _Hﬁ_u ameunt of mmmﬁu &._em.m

mmbpﬁ isa _uaaw (i !

the hrowsing hakits of indiiiditals through the.
se of infegraphics and [he nﬁaﬂw of leadiny figures:
in! the/oreaive industry,

Habits applies theones of the siffusion of nnovation
-muEnEu the: m_cgﬁmaea of tiend! mmaba
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* MANYDESIGNERS BELIEVE THE ‘VERY
WORD ‘TREND’ IS SOMETHING OF A TABOO,
CONIURING UP IMAGES OF BLIND IMITATION

{ OF WHATEVER’S HOT AT ANY GIVEN TIME,
RATHER THAN ENCOURAGING GENUINE.
INNOVATION AND INDEPENDENT CREATIVE

THOUGHT.’ FRANKLINTILL
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thland, Zpaland,
2008 by _uﬂ._ Ciorhan ﬁv_r e _5:_7 the company has.a eoie Lean of
20 poople with & rich diversiny ol design, busizess backigounds sol expelisncs
working m brand strategy, _u:HEuFErm:ﬁ_r design, intergetive dasian and new
producl, development. The company has been reeegnised M nums intemational
awards sugh as ADC, AIGA. AGIDA, Cannes Lions, The One Show, Bed os, THC
and Weblby

el 373 7

“ww\ﬂﬁ_m‘wmﬁmmm‘ ———

 Deaign siudent from Porto, doing a ' me

soiive that i, in Wm' QPO 8 e _b,
_olw..m way of worling, with sxpetlise in Ga sltimedia and Produst Deslgn.

ATELIER NUNES E PA

Atelier Nunes e Py developy work in the aves of commumes
wigly and production.

raphie

The Akg pulture can be dobned as an sttitude that expresses values such gy
ommq_;._éioauamm. expenence, shanng and collaboration, the _g<w nh dletall zad 2
overal halistic viston,

ely, create valug' 1T
nTens for ite wide tenge

BASE (FORMERLY GVA STUDIO)

Hase 13 an intemational network of creative su agf o brand ddenmty
developmest and u,nm_nh_ menwngalions With affioss i Geneva, Smssels New
Yok, and: Sanli: Chille, Baga special in Aot atizing.” working witlt best-

L] u_i institutinng AcToss G.u feldis :: alifon, beauly, luxuly,
fite, contampoarny art ang more

hspitaling, ¢

ASCEND STUDIO

»,;._zn Bmg milependent branding, graphie desigs and wieb desiy:
haserd inooental London We have & methodical spproach of raseach,
r:nff:. and grapkic commuricalivn. This pio

ayency
Lemeelely
lowss Ug & alarity of thoug
Tl

clisat's

Foh ‘Hormmated oy
rmijal Cregtive

led

wifiors I

Was gwal aany of

BROGEN AVERILL STUDIO

Wark arne of the worldy moss gusoeseful companies and ladidduas,
Hragen Averily Btudio has dained @n intsmatonal repulation, padue
anl rmovative desigi.

Lm_E.P frorn Burope Lo New 7

The jrek of Hyrcpedn o
weozk, wetsdely s apphed o di
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Tl armEd pac rmmSn axhbitien design, digual mediawsh design ant more
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BELINDA LOVE LEE

| am s eelenee graph designes asd dusbai bases
focuslng oo brandity, corpnate egiily, aid desiining
inwittions,

Witk oo | A
comipitel to give it the fnal sompl What 1 love most alious: my
wake up m tha mar

sitalions then bringing them on Lo the
i, Jeibimt 1 et
exeilad for work loday, and g o Jed anbiclipaing the

w What exc elgning for others is

neEl oo
that | ge

AIZAWA OFFICE

azawa olfive s a 0 giucio led oy Yukihilo Algsas and China Magata

The b & O], advermsement, and sign

The affice covers wids genres of designs, such 83 comitercisl design, mugewn
sxhibibons-and lashons,

BEUKERS SCHOLMA

Heuhers Soholma, aoht 40, 2011 NO Hanrerm, ‘The Nethetands, T

-+531 236510275, mail@beukars scholma nl, wew baukers-scholmes.n|

_?.EE COTOTURTES
identity amrl campaign d
and foremest, involvernes

‘dasan §8 not the anky geal, thay also

ARIADNA VILALTA

awkist, and @ graphic degigner from Barceipng based in
no to Homg Kong: A ourious mind i gnns

na Vil f Q Vs

She loves galoins ani psitadalic sraphic style

BENJAMIN CAIN

Heen to collsbarate, | am an experimental and lateraly (hinking csative who w
m and around vislial as snd dedlgn, B my belief thal design can ¢
eapegs fnearingful E...E;, orhies dnd wim o contrbute positively

which it exists: My w nlgragtive and plms to comecy ensrically with
peopie and ther s ,,:cga__ﬁm through btk digieal o physieal mesa

[ am cumrently smwdying, working and lving i London




BROWN FOX STUDIO

ciqur s b

(12 Rt P T

ESPAINU DISSENY GRAFIC

RO DR e QUL ) R I TR P VYIRS s SER RTINS O V|

1 Week 2008 M ey

(bl e Shosgrs sl maudig st B 1 Bt L en, Ty
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EDWIN VAN GELDER + MAINSTUDIO
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CRISTINA VILA NADAL

DESIGNERS UNITED ELLA ZHENG




EWELINA ORLOWSKA = —

Curraritly pu ge i Craphies wish focus o

and linoout, Mo

vanous Lonis and mentia with atention @ e fing & balknoe betweesn pla

vl teiingd design waich engages lhe ausl

EVE WARREN

I'm & graphie designer basad in Leeds, UK, | casnily nomy third vaar of 84

\Mons) Graphio Design at Laeds C
proiects i the last vear, ene of them is Dralor whiknlon
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